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Disclaimer

This document is for information only and does not constitute an offer to sell, exchange or buy, or an invitation to make offers to
buy, securities issued by any of the companies mentioned. This financial information has been prepared in accordance with
International Financial Reporting Standards (IFRS), however, not being audited information is not definitive information and may
be modified in the future.

No representation or warranty is given by Fluidra S.A. as to the accuracy, completeness or fairness or any information contained
in this document and nothing in this report should be relied upon as a promise or representation as to the past, current situation
or future of the company and its group

The information contained in this document may contain statements regarding intentions, expectations or future prospects. All
statements, other than those based on historical fact are forward-looking statements, including, without limitation, those
regarding our financial position, business strategy, management plans and objectives for future operations. Such forward-looking
statements are affected, as such, by risks and uncertainties that could cause what happens in reality does not correspond with
them.

These risks include, among others, seasonal fluctuations that may change demand, industry competition, economic conditions
and legal restrictions on free trade and / or political instability in the markets where the Group Fluidra is present or in those
countries where the Group's products are manufactured or distributed. Fluidra Group makes no commitment to issue updates or
revisions concerning the forward-looking statements included in this financial information, expectations or in events, conditions
or circumstances on which underlying these forward-looking statements.

In any case, Fluidra Group provides information on these and other factors that may affect forward-looking statements, business
and financial results of the Company, in documents filed with the Comision Nacional del Mercado de Valores of Spain. We invite
all interested persons or entities to consult those documents.
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Fluidra at a Glance

Strong - 2014 Sales: 1593.8M (0.2%)
- 2014 EBITDA: 065.7M (37.7%)

Financial
Performance - 2014 Net Debt: 1151.6M (-18.8%)
International leader in distribution of solutions for Pool and Wellness, including Fluid Handling and
Business Water Treatment
Vertically integrated for Pool, Water Treatment and Fluid Handling

- Products sold in 170 countries
- Direct presence in 44 countries through 128 branches

International
Footprint . . .
- 80% of revenues generated outside of Spain and 33% outside Europe
C”Stgmers . Over 50,000 clients worldwide
Products - Over 20,000 product references

- Listed in the Spanish Stock Exchange
- BOD: 4 founding families 49.9% and Banc Sabadell 5.0%

Stock
Information
- Free float: 45.1%
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Fluidra evolution

I IIBEEE17% &= +23% ElEEEBS +7% G.D.P.

Profitable growth

1969¢ 2014 2015 X 2018 2020

Source: IMF-WEO
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Evolution of the Global Pool Market

Global Evolution of Total Pool Base Global Evolution of New Pools
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Continued recovery of global pool market after the 2008 financial crisis
Strong recovery expected in mature markets (Europe & North America). Sustained growth in emerging markets.

Growth of pool market across the board expected to boost the industry and increase

the size of the potential market

Source:Associationso6 reports, trade publications, annual reports, I nternal studies & esti mates

Note: Only refers to In Ground Pools
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The Pool market is now healthier

European Pool Market Model (2014)

European Pool Market Model (2008)

New
Construction

31%

New Existing

Construction Base -
Existing

Base

48% 52%
69%

Fluidra benefits from recurring revenues coming from the pool base as well as
from a recovery of new construction
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Fluidra has a strong geographical
footprint

@s5.3m
5.2M
gsm & 76K
Robots 80% QO.BM
& 17K
@ 2.5M @ o.9M 73%
) 115K & 18K
86% 90% @ 1.3M
17K

100%

Full strategy

Category strategy

o

Total pools

O

New pools

Branch coverage

International expansion in last years has developed a network that covers 89% of the park (Ex-US)
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Experienced & passionate team

Board of directors

Mr. Joan Planes, Chairman Mr. Juan Ignacio Acha-Orbea, Independent Director: Finance
Mr. Gabriel Lépez, Independent Director: Audit
Mr. Eloi Planes, Chief Executive officer Mr. Richard J. Cathcart, Independent Director: US

Mr. Jordi Constans, Independent Director: Sales & Marketing

Mr. Carles Ventura, Director: Banc Sabadell
Mr. Oscar Serra, Director: Boyser
Mr. Bernat Corbera, Director: Edrem

Mr. Albert Collado, Secretary Mr. Bernat Garrigés, Director: Aniol
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Shareholder Structure

®@ T he sharehol ders6 agreement by the founding families andan@ianc
its future projects.

Free float
45.1%

Founding
Families
49 9%

BancSabadell
5.0%
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Focus on profitable growth
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Mar ket offers a signi

In terms of product and geographies

I Basic-Filter, Pumpé
. Maintenance

. Added Value - Robots,
Chlorinators

2014
Pool Market
(ex US)

3.2Bu

B commercial equipment

B Europe
. Africa
. Australia

. LatAm

" Asia&ME

R RS

Source: Company elaboration based on country pool associations data and other public company data.
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No. of Global
‘ Countries Pool Base
.

Market Leader 31 40%

Export Leader 12 1%

Key Player

13 21%

Export Player

4 5%
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Competing with different players in every
geography

Global leader
Fluidra

Others

Pool Market
(ex US)

Local/Regional 3.9B0
Players

Chemoform, Other Global
Waterco,FIJA Players

Group, Neptune,
Nextpool, Procopi,
Myrtha, QP,
Maytronics, é

Zodiac, Pool Corp,
Hayward, Pentair,
Lonza

Source: Company elaboration based on country pool associations data and other public company data
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A clear leader In Innovation

Multi-center & open R&D model

BRESSLER(OUD |dneo Imaginae nteligencia

creativa®
AP
[ %

Innovation
Committee

) UNB  sinbesear  LEITET
Partnerso
Network

),

MAHLE Qpissemo
M o b s Industrial Filtration ASOCIADOS

@ & loop BaLDeRr

R&D Invested: 1,4% of sales
New Product Sales: 10% - 2015
15% - 2018

Centers of
Excellence
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Delivering incremental value

From product to service and solutions
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