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Fluidra operates in a sector that is vitally 

important to the development of countries 

and of society in general. Every day, water is 

becoming an increasingly valuable resource that 

we must all strive to protect.

Fluidra plays a fundamental role in this field 

through the development of its activities and, 

as it has demonstrated over recent years, by 

providing society with invaluable solutions on 

how to use water responsibly.

Our priority in today’s environment and over the 

years to come is to ensure sustainable growth 

wherever we have business operations. The need 

to protect our environment is the driving force 

behind Fluidra’s commitment to sustainable 

development. It therefore promotes innovative 

projects that allow it to respond to the new en-

vironmental, social and economic challenges we 

are facing today.

The 2009 financial year was a difficult period 

for Fluidra in many ways, as it was for most 

companies and sectors; however, these adverse 

circumstances have not stopped it from carrying 

on working with drive and determination in 

order to achieve its set targets. 

At the beginning of 2009, Fluidra carried out struc-

tural changes within the organisation in order to 

focus all of its efforts on its main strategic goals 

for the following years, which aside innovation 

are to boost the company’s internationalisation 

and its product portfolio related to its fields of 

activity, as well as its efficiency in doing so.

MEssAGE FrOM THE cHAIrMAN  (1.1, 1.2)
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A noteworthy and very important event for 

Fluidra in 2009 was its inclusion in the sus-

tainability stock index series’ FTsE4Good and 

Kempen sNs smaller Europe srI. This external 

recognition of the work carried out by the 

company in terms of responsible management 

gave us great satisfaction. If anything, it gives 

us greater strength and motivation to pursue 

our goals and targets in this field.

I would like to take this opportunity to offer 

my sincerest thanks to the people who have 

made and who continue to make our project 

possible, thanks to their unwavering enthu-

siasm and commitment to it.

Joan Planes 
Chairman
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Fluidra has submitted its 2009 sustainabili-

ty report in which it publishes its indicators 

based on the Global reporting Initiative (GrI) 

G3 Guidelines. The aim is to inform its stake-

holders on an annual basis of the Group’s 

activities in various fields, such as economic, 

environmental and social matters. (3.3)

Fluidra received an A+, the highest grade 

awarded by the GrI, for its 2008 sustainabi-

lity report. The GrI is the main international 

standard to follow for drawing up sustaina-

bility reports and, therefore, Fluidra feels it 

has reached a milestone by having obtained 

the top rating in the framework of businesses 

that operate in water management. (3.2.).

In 2009 (3.1.), Fluidra strove to achieve all its 

set goals and commitments in terms of social 

responsibility, for which it set itself high 

targets through the management of various 

projects.

Fluidra based the contents of this sustai-

nability report on the materiality principle 

established by the GrI. This required the 

company to choose the contents following 

an analysis of our activity, its impact, our in-

teraction with the environment, the dialogue 

held with our stakeholders, and an analysis 

and risk of opportunities. (3.5)

Fluidra’s 2009 sustainability report covers a 

greater number of topics than ever before, 

thereby fulfilling one of the commitments 

made in previous financial years, which 

consisted of extending the reporting to our 

international businesses.

In 2009, cErTIKIN INTL was covered by 

Fluidra’s report for the first time. The company 

is one of the Group’s businesses located 

outside of spain, specifically, in the United 

Kingdom. This inclusion marks the beginning 

of reporting on an international level ( This 

excludes the branch offices in India and 

Dubai) (3.11)

The final coverage of businesses that will be 

included in Fluidra’s sustainability report 

2009 is as follows: (3.6)

Scope

COMMERCIAL DIVISION INDUSTRIAL DIVISION SERVICES

Fluidra Commercial Services
Fluidra España
Certikin INTL

Certikin Ibérica
Astral Export
Pool Supplier

Astramatic

Fluidra Industry Services
Sacopa

Maberplast
Prelast
Poltank
Cepex
VRAC

Servaqua
Talleres del Agua

Idegis
IML

Meip
GRE

Inquide
Metalast

Unistral Recambios

Trace Logistics
Accent Graphic
Fluidra Services
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Generally speaking, Fluidra has maintained 

the same coverage of national businesses as 

in previous financial years, with some mo-

difications due to the changes made to the 

organisational structure of the company at 

the beginning of 2009. These changes were 

made with the aim of focusing the company’s 

activity on its main strategic lines.

The changes made to the company’s organi-

sational structure led to some of the Group’s 

businesses joining forces in order make the 

most of operational synergies both on their 

sales networks and industrial plants. This was 

the case of companies such as Inquide Flix, 

cTX, Waterchem, cepex comercial, Plàstics 

solà and sNTE España, which have either been 

sold off or merged with other companies in 

the Group.

As has already been pointed out, we have 

also extended our coverage to international 

affairs by including the company certikin 

INTL in the report. certikin INTL is located in 

the United Kingdom and works primarily with 

the Pool and Wellness business lines.

Our goal for the following years is to continue 

with this extension by including other busi-

nesses on the international stage. (3.7)

No coverage is given in the report of joint 

ventures, subsidiaries, leased facilities, sub-

contracted activities or other entities that 

could affect the comparability of the report 

(3.8). However, it must be pointed out that 

this comparability was slightly less this year 

due to the inclusion of new businesses and 

the execution of changes in pre-existing 

ones from previous years. (3.10)

The methodology used for gathering this 

data is the same as that used in previous 

years. Through the internal management 

system, the Group’s businesses reported the 

data requested from the coordinators in its 

various companies to the social responsi-

bility department. This year we continued 

to offer personal support to the individuals 

on the reporting team that may require it. 

We therefore visited branches and set up 

meetings to resolve any doubts or problems 

they may have experienced. (3.9)

Photo by Albert Heras - AstralPool. 
© Fluidra.
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The Fluidra Group (2.1, 4.8)

Fluidra is a spanish multinational group based in 

sabadell (Barcelona) with over 40 years of expe-

rience. The company specialises in developing 

applications for the storage, handling, treatment 

and use of water. Our activities and products are 

designed to provide added benefits for users 

that go beyond functionality. In our search for 

a neutral water balance, our products cover the 

entire water cycle.

OUR RAISON D’ÊTRE

Water is a scarce and indispensable resource 
that constitutes the driving force behind 
Fluidra’s activities. Our mission is to promote 
the progress of society through the sustaina-
ble use of water in all recreational, domestic 
and industrial applications. 

respect for water and its rational use form 

the basis of the group’s philosophy. Fluidra 

therefore pays special attention to the in-

novation and development of products and 

technologies that favour sustainability.

Fluidra’s multidisciplinary r&D&I centre 

favours the group’s capacity for innovation, 

as it focuses its efforts on the development 

of solutions for each of the Group’s business 

units. The centre’s remit is to follow sustainabi-

lity criteria, understood to be the sustainable 

use of resources (energy, water, materials) 

throughout the product life cycle. It takes 

a customer-focused approach to provide 

integral solutions for innovative systems, 

with a view to creating new products that are 

suited to the international market.

BASIC FIGURES  2009 (2.8)

Sales 550.4 million euros

Operating 
Results (EBITDA) 50.0 million euros

Normalized profit 
before tax (PBT) 7.9 million euros

Investments 14.8 million euros

No. of employees 
(average staff 
2009)

3,373

Global presence Presence in 31 
countries

No. of active 
clients Over 35,000

Figures valid at 31.12.2009

Residencial swimming pool
Municipal swimming pool

Hotel swimming pool,
gym etc.

Wellness centres
Acuatic park

Public and private 
garden

Golf course
Agriculture

Private residence
Gym

Hotel
Factory

Public building
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Where to find us

south - Western Europe 
division

SWE AAP NEEMEA
Americas / Asia / Pacific 
division

North - Eastern Europe / 
Middle East / Africa division
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We have production centres in the main markets and around 150 branch offices in 31 countries: 

Australia, Austria, Belgium, Bulgaria, chile, china, cyprus, the czech republic, Denmark, France, 

Germany, Greece, Hungary, India, Italy, Mexico, Morocco, Nigeria, Poland, Portugal, russia, 

singapore, south Africa, spain, sweden, switzerland, Thailand, Turkey, the United Arab Emirates, 

the United Kingdom and the UsA.
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Our history  (2.9)

Fluidra is continuing along the path it 

embarked on when it was founded in 1969. 

From the very first year, it has been con-

tinually building up its business in the 

international market, which is one of its key 

strategies behind continued future growth.

Despite the adverse circumstances the 

company faced in 2009 posed by the global 

economic recession, Fluidra opened a new 

branch office in south Africa that will allow it 

to boost its business and activities in Africa. 

It also opened another branch office in 

Thailand, strategically located in a business 

park just 5 km from the international airport 

in the country ’s capital, Bangkok. 

Other noteworthy events for Fluidra in 2009 

were the recognition it received in terms 

of sustainable management through its 

inclusion in the stock sustainability indexes’ 

FTsE4Good and Kempen sNs smaller Europe 

srI, the creation of the online shareholders’ 

services and the presentation of the Ten-step 

Guide to the sustainable Pool. 

1986 Foundation 

of CTX, a company 

dedicated to manu-

facturing of chemi-

cal agents for water 

treatment.

1998 Neokem and 

SNTE are created, 

both are focused 

on Water Treatment 

segment.

International ex-

pansion: opening of 

subsidiaries in Por-

tugal, USA, Mexico, 

Italy, France, Ger-

many, Morocco and 

China.

PO
O

L
W

AT
ER

Astral was set up 

by four Catalonian 

families in 1969 to 

manufacture pool 

products.

1976 International 

expansion begins 

with the establis-

hment of the first 

subsidiary in Fran-

ce (1976) and Italy 

(1977).

International ex-

pansion continues 

with the establish-

ment of offices in 

UK and Portugal.

Presence in United 

States, Middle East, 

Czech Republic and 

Australia.

2002 Foundation 

of  Aquaria Group 

which includes all 

the companies de-

dicated to the swi-

mming pool sector.

Banco Sabadell 

acquires a 20% 

stake in the com-

pany.

Sponsor and offi-

cial supplier of the 

world swimming 

championships.

1984 Foundation of 

Cepex which pro-

duces fittings and 

valves for fluid han-

dling.

1986 Foundation 

of Astramatic, a 

company dedicated 

to industrial water 

treatment.

pool

1969 70’s 80’s 90’s 2002 2003
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Appointment of 

Official FINA Partner 

by the International 

Swimming Federa-

tion (FINA). 

Aquaria incorpora-

tes three holdings 

to its structure: 

SNTE, CEPEX and 

NEOKEM to expand 

its activity into new 

water sectors. 

aquaria

2006 Acquisition of  

Hurlcon in Australia, 

MTH in Germany, 

Net Productos in 

Mexico and Idegis 

and Ceibsa in Spain.

2007 Acquisition of 

Irrigaronne in Fran-

ce; Master Riego 

and ATH in Spain.

Opening up of the 

new structure based 

in Divisions.

Creation of a space 

for the shareholder 

and the financial 

community.

Opening of the first 

branch in Thailand 

and South Africa.

Creation of Loitech 

in China.

Fluidra received seve-

ral awards following its 

flotation on the stock 

exchange, including 

the Business Decision 

of the Year Award (Dos-

sier Economic) and the 

Revelation of the Year 

Award, and it was fi-

nalist for the Financial 

Executive of the Year 

Award (ASSET).

2007 Aquaria chan-

ges its name to Flui-

dra, and goes public 

on the 31st of Octo-

ber 2007.

New branches in 

Cyprus and Bel-

gium. Acquisition 

of SPEI in Italy that 

becomes Certikin 

Italia.

Fluidra enters the 

Sustainability Index 

FTSE4Good Ibex 

and Kempen SNS 

Smaller Europe SRI 

Index.

Fluidra enters the   

IBEX Small Cap 

on the 1st of April 

2008.

Launching of the 

Sustainable Swim-

ming Pool Guide.

2005 2006 2007 2008 2009

Photo by Inés Carrillo - Cepexser. 
© Fluidra.
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Organisational Structure  (2.3)

Fluidra put a new structure in place in 2009 

as a result of its corporate goal to optimise 

its strategy in line with that of the different 

markets, thus enabling it to boost internatio-

nalisation and product diversification.

companies in the Fluidra Group are divided 

into three commercial divisions and one 

industrial division, which manages the 

company’s production in Europe.

The commercial divisions are the south-West 

Europe Division (sWE), the North-East Europe 

Division, the Middle East and Africa Division 

(NEEMEA), and the America, Asia and Pacific 

Division (AAP).

The Industrial Division focuses on increasing 

cost efficiency through the rationalisation of 

the company’s production plant structure 

and the optimisation of industrial assets.

Fluidra uses various production technolo-

gies through which it develops a wide range 

of products, which is one of the basic ways 

through which it stands out from its com-

petitors. These technologies include plastic 

injection moulding, polyester lining, the 

transformation and handling of stainless 

steel, glass coating, blow moulding of 

thermoplastics, plastic extrusion, the manu-

facture of chlorine and process engineering. 

The company also has a number of speciali-

sed production lines for the manufacture of 

pumps, salt electrolysis systems, automatic 

pool covers, heating systems, etc.

Fluidra also has an automated logistics 

operator, Trace Logistics, on a 55,000 m2 

facility with a capacity to dispatch 150,000 

pallets per year and to pick and pack 20,000 

cases daily.

In addition, one of the Group’s companies, 

Accent Graphic, is devoted to the mana-

gement of visual communications. It is 

responsible for the design, layout and pro-

duction of the graphic materials required for 

the Group’s corporate image.

Photo by Santi Rafols - ATH. 
© Fluidra.
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The aim of the new organisation is to 
enable Fluidra to implement its four key 
strategies:

1. Fluidra is committed to internationalisation.

2. Fluidra promotes innovation through its 

products and comprehensive solutions to give 

added value to its clients.

3. Fluidra offers its clients an ever-growing 

product portfolio in its fields of specialisation: 

pool/wellness, irrigation, fluid handling and 

water treatment.

4. Fluidra has adopted a lean management phi-

losophy in order to increase efficiency and give 

customer satisfaction through its endeavours 

to deliver excellence in all processes.

SHARED SERVICES

Trace Logistics
Accent Graphic * in process

BELGIUM
AP Belgique

ITALY
Astral Italia
cepex Italia
certikin Italia
Inquide Italia*

SPAIN
Fluidra España
certikin Ibérica
ATH
Wayfit

UK
Astral UK
certikin Intl.
certikin India

FRANCE
Astral Piscine
Irrigaronne
sentex

PORTUGAL
Fluidra Portugal*
Aquaambiente

SWITZERLAND
AP switzerland

CHEMICAL & METAL 
Metalast
Unistral 
Inquide

MONO-PRODUCT
Togama
Talleres del Agua
Idegis
EcA
Pacific
IML
Meip
Gre

INJECTION
sacopa - Maberplast*
Prelast
cepex - Vrac* 

WATER TREATMENT & 
POLYESTER
Poltank
Turcat
servaqua
cPN

AUSTRIA
ssA Fluidra Österreich

CYPRUS
Fluidra cyprus

DENMARK
Fluidra scandinavia*

GERMANY
Fluidra Deutschland MTH*

HUNGARY
F Magyarország

POLAND
Fluidra Polska

SOUTH AFRICA
Fluidra south Africa

UAE
Fluidra Middle East

BULGARIA 
Fluidra Balkans

CZECH REP.
Astral Bazénové

EGYPT
Fluidra Egypt

GREECE
Fluidra Hellas

MOROCCO
Fluidra Maroc

RUSSIA
Astral sNG

TURKEY
Astral Havuz

Astramatic

AUSTRALIA
AP Australia

CHINA COM
AP Hong Kong
AP shanghai

INDIA
Fluidra India*

SINGAPORE
Fluidra  
singapore

USA
Fluidra UsA*

CHILE
Fluidra chile

CHINA IND
Dongchuan
Ningbo Linya
Loitech

MEXICO
Fluidra México

THAILAND
Astral Thailand

Astral Export
Pool supplier

SOUTH - WESTERN EUROPE 
(SWE)

Amadeu serra

NORTH - EASTERN EUROPE 
/ MIDDLE EAST / AFRICA

 (NEEMEA)
Ignacio Elburgo

AMERICAS / ASIA / PACIFIC
 (AAP)

Pere Ballart

INDUSTRY
carles Franquesa

CFO
Antonio rubió

CEO
Eloi Planes

COO
Jaume carol
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Business units and main trade names (2.2)

The pool unit was the first to be set up by Fluidra 

and it has grown steadily since the founding of 

the Group in 1969. Fluidra is currently a world 

leader in the pool sector thanks to its extensive 

product portfolio and its wide distribution 

network across the world.

Fluidra is able to carry out the design, manu-

facture, commercialisation and distribution of 

a full range of equipment for swimming pools, 

through which it aims to provide its customers 

with a high quality, comprehensive service. Its 

scope of action covers private and public pools, 

including top-of-the-range competition pools.

There are an estimated 12 million private pools 

in the world, a considerable stock that offers 

major opportunities on the market for the re-

placement and modernisation of this stock.

Insofar as public pools are concerned, we lead 

the market in the competition pool segment, 

which is borne out by the fact that 17% of 

pools in the world have Fluidra components.

Hydrotherapy is becoming an increasingly 

essential feature of swimming pools. Besides 

recreational and physical training applications, 

there is an ever-growing interest in the relaxing 

and healing properties inherent to water. 

Therefore, Fluidra is also involved in the deve-

lopment of spa and wellness facilities.

Pool & Wellness

Fluidra’s main business units and trade names are as follows:
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MARKET SEGMENTS RESIDENTIAL COMMERCIAL

Main Brands

      

Application examples
Family swimming pools and 
wellness centres which are 
owned and used privately

swimming pool equipment for 
communities, clubs, competi-
tions, wellness centres, water 

parks and hotels

Distribution Channel
Professional channel:

AstralPool, certikin, cTX
Mass Market distribution: Gre

Professional channel:
AstralPool, certikin, cTX

Other Brands

IML, EcA, Aquaambiente, 
Togama, Idegis, Pacific, 

Talleres del Agua, 
spool Europe, Pool Expert

IML, EcA, Aquaambiente, 
Togama, Idegis, Pacific, 

Talleres del Agua

Certikin international included for the first time in the sustainability 
report

certikin INTL, a company in the Fluidra Group, is the 

main supplier of pool products and equipment in the 

United Kingdom. It also manufactures and distributes a 

wide range of products such as spotlights and projectors, 

heating systems, pool covers, liners, skimmers, pumps and 

maintenance equipment.

With over 40 years of experience in the market, certikin 

is widely recognised as a leading brand in innovation in 

various key product families. This means customers and 

suppliers place their trust in the company, despite the 

current difficulties facing the world economy.

Over the years, certikin has forged lasting, mutually bene-

ficial relationships with the most prestigious companies 

in the pool sector in the United Kingdom and the rest 

of Europe. It has built up an excellent reputation and a 

leading position in the market, thanks to the high quality 

of its products and the excellent technical support it gives 

to its clients.

The company employs around 100 people in the United 

Kingdom, and over the past decade it has expanded to 

such an extent that it has been able to consolidate its 

presence in Europe, with its own branch offices and ware-

houses in France, spain and Italy, and outside of Europe in 

Dubai and India.

certikin endeavours to raise awareness among its clients 

about sustainability in the pool industry by promoting 

sustainable building materials for pools. These materials 

champion criteria for improved energy efficiency and the 

rational use of water, which will undoubtedly contribu-

te to the conservation of the environment and benefit 

society as a whole.
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Water treatment is a booming sector due to 

the growing awareness about the efficient 

use of water and the growing number of re-

gulations at both a national and international 

level. 

Fluidra also has a business unit for the design 

and development of domestic and indus-

trial equipment able to meet all needs in the 

treatment of feed water for purification and 

of wastewater for reuse. Its offer includes 

domestic and semi-industrial equipment; 

process engineering services for the whole 

water cycle; and products and services 

related to the disinfection, control and 

chemical treatment of water. 

The equipment provided by Fluidra performs 

different technical functions related to the 

preparation of water, from decalcification, 

decarbonisation, de-ironising, demangani-

sation and degassing to electrodeionization, 

inverse osmosis and the desalination of 

seawater. 

Water Treatment

Market 
Segments Residential Commercial Agricultural Industrial

Main Brands

Application 
examples

softening and de-
mineralising water 
treatment equip-

ment.

communities, 
hotels, tourist 

areas.

re-use of was-
tewater and 

rainwater

Industrial plants, 
cooling towers

Distribution 
Channel retail channel

Professional 
channel

Professional 
channel

Professional 
channel

Other Brands ATH, Aquastral servaqua
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Launch of Idrania

• Idrania is Fluidra’s international brand for the treatment of water.

• Idrania’s policies are in line with the spirit of the Fluidra brand name, whose mission is to “promote progress in 

society through the sustainable use of water in leisure, domestic and industrial applications”.

• Idrania offers technology that favours sustainability and the responsible use of water to help make the most of this 

scarce resource.

• Idrania offers an extensive and modern range of products for the treatment of water that fully responds to changing 

market needs.

Idrania is Fluidra’s new international brand 
dedicated to the treatment of water, 
through which we will be able to secure a 
foothold in this sector thanks to our own 
international network, thus following our 

strategy to diversify our product portfolio. 
Idrania aims to become a leading brand in 
the treatment of domestic and industrial 
water in all countries in which Fluidra 
operates.

Photo by Anna Germà - Fluidra Services. 
© Fluidra.
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since the 1980s, the Fluidra Group has offered 

all the necessary products to construct a 

comprehensive irrigation system, whether 

for agricultural use, green spaces or private 

gardens. 

The products can be found throughout the 

irrigation system, and include valves, acces-

sories, tubes and manholes made from PVc 

or polyethylene. They are found in under-

ground tanks, pumping stations, conduction 

tubes and fertigation equipment, amongst 

other equipment. The company’s electro-

valves and programmers are also used in 

irrigation control and management systems. 

These products are designed to regulate irri-

gation timing, control water flow rates, and 

block or allow water to flow through different 

sections in a system. Water reaches crops 

and plants on farmland directly where it is 

needed thanks to our drip irrigation systems, 

sprinklers, sprayers and perforated hosing. 

Latterly, due to the scarcity of water in many 

parts of the planet, Fluidra has chosen to 

develop more efficient irrigation systems 

such as drip irrigation. This consists in only 

providing crops with the amount of water 

they actually need, so as to prevent waste 

and promote the sustainable use of water.   

Irrigation

Market 
Segments Residential Commercial Agricultural

Main Brands

Application examples Private and residential 
gardens and spaces

Public green spaces, 
sport centres, golf 

courses

crops and green-
house crops

Distribution Channel retail channel
Professional 

channel
Professional 

3channel

Other Brands Master riego
Irrigaronne, Master 

riego
Irrigaronne
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Fluid handling is a core business unit: the 

products offered in this area are used for a 

variety of purposes, both in residential and 

industrial applications. Water can be handled 

in purification or wastewater facilities, 

swimming pools, cooling systems and in the 

food industry.  

Fluidra provides a wide range of products 

designed for channelling and distributing 

drinking water supplies in public or private 

buildings. We offer accessories and valves for 

the drainage and removal of wastewater. 

However, other fluids besides water may 

require handling. The level of demand is high 

in the industrial sector; the requirements for 

each system must be worked out down to 

the very last detail and the correct materials 

must be used. 

In this business unit for fluid handling and 

control, Fluidra manufactures and distribu-

tes specific product ranges for such varied 

sectors as the chemical, pharmaceutical, 

food, mining and the shipping industries. 

Fluid Handling

Market 
Segments Residential Commercial Agricultural Industrial

Main Brands

Application 
examples

Hydro-sanitary 
installations, 

water distribu-
tion

Pumping 
systems, 

wastewater 
treatment

Irrigation sys-
tems, automatic 
filtering systems

Filtering sta-
tions, cooling 

ducts

Distribution 
Channel retail channel

Professional 
channel

Professional 
channel

Professional 
channel
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Fluidra installs a system for the treatment and reuse 
of wastewater at the Saint-Gobain plant in Santander

The system, designed by Fluidra’s sub-
sidiary specialising in the treatment of 
industrial wastewater, Astramatic, will 
allow the Saint-Gobain PAM España plant in 
Santander to plan the reuse of wastewater. 
The purpose of the systems installed by 
Fluidra is to provide an efficient, inex-
pensive and sustainable solution for the 
collection and reuse of wastewater for in-
dustrial processes. 

Fluidra, through its subsidiary Astramatic, has 

installed a system for the treatment and reuse of 

industrial wastewater at saint-Gobain’s ductile 

iron pipe factory in santander. The system 

enables industrial wastewater to be converted 

into process water. This project paves the way 

for future partnerships between the spanish 

multinational group and the French company, 

a global leader in the development of housing 

equipment and services (glass, piping, insula-

ting materials, etc.) that  operates in over 59 

countries. 

The system installed at the saint-Gobain PAM 

España plant, which was built at a cost of 

850,000 euros, is an efficient, inexpensive and 

sustainable solution that makes it possible 

to plan the reuse of industrial wastewater. 

Astramatic, which has also been awarded a 

contract to maintain and operate the facility, 

has designed a three-step system that makes 

it possible to produce up to 1,680 m3 of water 

per day. 

The technical solution implemented by 

Fluidra’s subsidiary involves the physico-che-

mical treatment of industrial wastewater and 

the installation of an ultrafiltration system, 

together with a system for the treatment of 

tank water. 

The physico-chemical treatment system has 

the following components: feed pumps; 

settling tanks; pre-oxidation reagent dosing 

devices; an aerated tank; an automatic filtering 

system; coagulation reagent dosing devices; 

and an external filter cleaning system using 

filtered water.

The ultrafiltration system is comprised of a 

feed pump; a membrane protection filter; an 

automatic filter; an ultrafiltration system; con-

ditioning reagent dosing and cleaning devices; 

and a cleaning pump system for ultrafiltration 

purposes.

Finally, the tank water treatment system is 

provided with a recirculation pump and hypo-

chlorite dosing devices.
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Fluidra installs water treatment equipment for a 
power station in Kenya

This is a water treatment project for the Nairobi south 

thermal power station in Nairobi (Kenya), which has 

been given to Astramatic, a spanish subsidiary of 

Fluidra. The purpose of the project is to optimise the 

operation of the power station’s energy generation 

process.

Following a technical study, the installation of two 

inverse osmosis water treatment lines was defined, 

with a capacity of 2 m3 per hour. This gives a water 

quality of 10 µs/cm, which is the exact level of conduc-

tivity that is required. Astramatic was responsible for 

manufacturing the two-channel osmosis unit, which 

was assembled in a haulage container for its transport 

to and installation at the power station.

The inverse osmosis units installed at the Nairobi south 

power station have a production capacity of 96 m3 of 

water per day. They have various components that 

guarantee the optimal treatment of water, such as 

quality control systems and various dispensing devices 

for eliminating and regulating chlorine and cO2
 levels, 

as well as for adjusting the pH of water. 

Fluidra’s involvement in the Nairobi project is another 

example of the stability of its water treatment de-

partment, the versatility of the Group and its companies, 

and the extent of its international area of action. Water 

treatment in developing countries is one of the fields in 

which the group works hardest, since its activities play 

a major role in securing a sustainable future for society, 

a key value in the company’s mission.
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Fluidra builds two water treatment plants in 
Portugal’s first eco-campsite  

A fully green project. This is the philosophy 

adopted by Fluidra in the construction of a 

drinking water treatment plant (DWTP) and a 

wastewater treatment and recycling plant in 

the Zmar Eco camping resort, Portugal’s first 

ever eco-campsite. 

It is estimated that the project will cost one 

million euros. The DWTP processes water 

through a combination of pre-oxidation, 

coagulation-flocculation, decantation, sand 

filtering and disinfection treatments, with a 

total net capacity of 32 m3/h. 

The new wastewater treatment plant 

( WWTP) is designed to provide the campsite 

with an efficient system for treating the was-

tewater generated by the resort. The plant 

will process a volume of water equivalent to 

that generated by a town of 4,370 people, 

with the resulting water meeting the requi-

rements of current legislation. 

The recycled water will be used for a number 

of purposes, including the watering of public 

spaces, thus reducing the use of public mains 

water or water from other sources, which can 

be kept for more important uses. Another 

benefit of the WWTP is that it reduces levels 

of bacteria in water. The resulting water is 

cleaner, and the pollution risk to flora and 

fauna is reduced. 



Fluidra fits out a thalassotherapy centre in the 
Banyan Tree Costa Navarino luxury resort in Greece.

With an area of 825 m2, the thalassotherapy centre 

will be one of Europe’s largest and most luxurious 

of its kind. The project, designed by AstralPool, 

includes a wide variety of products and equipment 

that make up a complete balneotherapy circuit 

divided into a temperature area, a water area, a 

relaxation area and a treatment area.

Fluidra, through AstralPool’s wellness division was 

responsible for designing and fitting out the balneothe-

rapy area of the Banyan Tree costa Navarino hotel that 

is currently being built in Greece and whose opening 

has been planned for 2012. Located in the Peloponnese 

region, to the southwest of the country, it will cover an 

area of 825 m2, which will make it one of the largest 

facilities of its kind in Europe. 

The thalassotherapy centre will offer a wide range of 

health, wellbeing and beauty treatments based on the 

use of seawater and other substances taken from the 

marine environment, such as seaweed and mud, as the-

rapeutic agents. 

The facility is divided into 

four areas: temperature 

area, water area, relaxation 

area and treatment area. 

The water area is at the 

heart of the facility and 

a therapeutic circuit has 

been designed made up 

of three swimming pools 

with leisure water features 

such as cascades and 

massage jets. In addition, 

two floatariums have been 

included in which one is 

able to experience the 

healing and anti-stress 

effects of zero gravity.

Next comes the temperature area that has heat fixtures, 

a sauna, steam bath, and a roman bath, as well as a cold 

chamber with an ice fountain. There are also showers 

that provide a number of options (cold, hot and cold, 

nebulised and scottish water jets).

The relaxation area is found next to the temperature 

area and has been specially adapted for colour therapy 

with LED lighting and heated loungers. In the final stage 

of the circuit, there is a treatment area in which users 

can take advantage of the massage cabins with Vichy 

showers, Kneipp showers and hydrotherapy baths. 

All of the facilities at the Banyan Tree costa Navarino 

hotel’s thalassotherapy centre have been specially 

designed to be used with seawater. Fluidra has designed 

a facility that is in perfect harmony with its incompara-

bly beautiful surroundings to provide the comfortable, 

relaxing atmosphere that visitors seek.



Fluidra fits out the Shangri-La luxury resorts in the 
Philippines and the Maldives

The Villingili Resort and Spa, in the 
Maldives, and the Boracay Resort and 
Spa, in the Philippines, recently opened 
in which all of the water facilities were 
designed and supplied by AstralPool, 
Fluidra’s leading brand name.

Fluidra singapore has taken part in the cons-

truction of two of the most prestigious hotels 

in south-east Asia, owned by shangri-La, a 

luxury hotel group, in the Maldives and the 

Philippines.

The shangri-La Villingili resort and spa, 

located in the southern part of the Maldive 

Islands, opened its doors last July as the 

country ’s biggest hotel. Fluidra singapore 

completed the construction of the 73 private 

swimming pools for the villas that make up 

the resort, including a central swimming 

pool, and supplied the spas, saunas and 

steam baths available to the Villingili resort 

and spa’s guests.

All facilities have been designed to blend in 

with the incredible beauty of the surroun-

dings and provide the comfort and relaxation 

that visitors expect from such a place.

The shangri-La Boracay resort and spa is 

located on the island of Boracay, one of the 

most popular destinations for tourists visiting 

the Philippines. The 25 swimming pools for 

the private villas, the two main swimming 

pools, the children’s pool and massage pool 

were all completed by Fluidra’s subsidiary, 

which was also responsible for installing the 

saunas, steam baths and water cascades that 

complement the resort’s range of water fa-

cilities and equipment. All swimming pools 

in both resorts are equipped with water 

purifying systems through salt chlorinators 

and automatic pH control. 

The Villingili and Boracay hotels are a further 

addition to other major resorts fitted out 

by Fluidra. several companies in the Fluidra 

group completed the construction of the 

3,000 private swimming pools in The Palm, 

a magnificent hotel situated in Dubai, at the 

heart of the United Arab Emirates. 
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We would now like to present some of the most noteworthy events and activities of 2009 for the 

company, such as trade fairs, conferences, seminars and activities related to the water industry. 

22.3.2009: World Water Day: transboun-
dary water resources
This event dealt with issues related to shared 

water. People from all over the world were 

invited to come and celebrate this occasion 

to highlight the importance of the worldwide 

challenges of sharing water and opportuni-

ties. For further information, see the official 

World Water Day website: www.unwater.org/

worldwaterday

7.6.2009 Trade fair: Middle East Pool 
Fluidra presented its new pools and wellness 

centres at the Middle East Pool trade fair that 

took place in Dubai between 7 and 9 June. 

30.7.2009: Trade fair: Splash Pool and 
Spa Trade Show (Australia)
Fluidra presented its new pools and wellness 

centres at the splash Pool and spa show that 

took place on the Gold cost (Australia) on 30 

and 31 July.

9.10.2009: OLMA Show 
Fluidra presented its newest items at the 

OLMA trade fair that took place in st. Gallen, 

switzerland between 9 and 19 October.

20.10.2009: Trade fair: International 
Swimming Pool Exhibition of Barcelona
Fluidra presented its newest items in the 

pool and wellness ranges at the International 

swimming Pool Exhibition that took place in 

Barcelona between 20 and 23 October.

29.10.2009: Feria económica: BORSADI-
NER 2009 
conferences and training seminars in 

the Palacio de congresos de catalunya 

(Barcelona) between 29 and 31 October. For 

further information, follow this link : 

http://www.pcongresos.com/es/events/borsadiner_2009.php 

23.11.2009: Trade fair: The Big 5 – Inter-
national Building & Construction Show 

Fluidra presented its newest items at the Big 

5 International Building & construction show 

that took place in Dubai (UAE) between 23 

and 26 November.Noviembre en Dubai (UAE).

2009 events, prizes and awards   (2.10)
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FLUIDRA GROUP: FLUIDRA DAY

World Water Day has been celebrated on the 

22 March every year since 1993. The United 

Nations General Assembly set this date on 22 

December 1992 in resolution 47/193. 

According to the United Nations, the ce-

lebration of this day aims to bring about 

awareness of the ways in which the develo-

pment of water resources can contribute to 

economic productivity and social wellbeing.

Bearing in mind the fact that Fluidra’s history 

and mission (to boost social progress through 

the sustainable use of water in recreatio-

nal, domestic and industrial applications) 

coincide with the basic goals of World Water 

Day, Fluidra decided to celebrate its day on 

the same date.

22 MArcH = FLUIDrA DAY

An annual date for meetings and/or activities 

with a common goal.

If you have participated in the Fluidra Quiz 

and answered the questions corrrectly 

you will already know that yesterday, 22nd 

March, was the World Water Day and also 

Fluidra Day. This is the second year that we 

celebrate Fluidra Day: this year with the Quiz; 

last year with the motto “Working together 
for future generations” dedicated to sus-

tainable development sending out to you 

“10 responsible Thoughts” that we hope you 

have made to your daily routine to be more 

careful/sustainable.

At this year ’s Fluidra Day, we announce the 

names of the winners of the Quiz and talk 

about the questions related to World Water 

Day that led us to choose the prize of a 

relaxing weekend for two people in a Wellness 

centre close to their home. A couple of days 

enjoying the benefi ts that water brings.

World Water

Day was initia
ted in

1992 by the United

Nations. It
 first to

ok

place on 22nd March

1993, and has been

celebrated every year

since then. Nations are

invited to take part

in activities related to

the conservation and

development of water

resources.

22nd March 
World Water Day - Fluidra Day
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The five winners of Fluidra Quiz are:

RAQUEL  LEAL - Togama
ÁNGELA  MURILLO - Metalast
JAVIER  HEREDIA - ATH
TOMAS  BÖRJESSON - Astral sweden
K.R. UNNIKRISHNAN KELAPPASSEREIL
RAMANPILLAI - Astral India

FLUIDRA QUIz RESULTS

World Water Days:

1994: caring for our water resources is everybody’s business.

1995: Women & Water.

1996: Water for thirsty cities.

1997: The World’s water, is there enough?

1998: Ground water - the invisible resource.

1999: Everybody lives Downstream.

2000: Water for the 21st century.

2001: Water & Health.

2002: Water for development.

2003: Water for the future.

2004: Water & Disasters.

2005: Water for life 2005-2015.

2006: Water & culture.

2007: coping with water scarcity.

2008: sanitation

2009: Transboundary water.

World Water Day 2009
 
Under the slogan “shared Waters, shared Oppor-

tunities”, World Water Day has this year turned its 

attention to transboundary water resources, wa-

ter that cross borders and link us together. It high-

lights the need for cooperation between countries 

to make the supply of water increasingly uniform 

and with proper administration of this limited re-

source. cooperation makes possible respect, un-

derstanding and trust, between countries. There 

is enough freshwater to meet the needs of the 

entire planet, but water resources are unevenly 

distributed and are not managed properly. 158 

of the 263 of the international river basins lack 

a common framework of management. In the last 

60 years nearly 300 international agreements 

with regard to water resources have been signed, 

and only 37 cases of violence between countries 

over water have been recorded. 

Proverbs about H2O

Many cultures talk about water in their popular 

proverbs. In general, the proverbs about water de-

scribe it as the fundamental element for survival, 

exalting its qualities of purity and abundance. 

some examples are: “The water assumes all forms 

without losing its purity” (Anonymous), “You nev-

er know the worth of water until the well is dry” 

(French proverb), “Water is the blood of nature” 

(Leonardo da Vinci).

Hungary is abundant with springs and hot springs 

that fl ow from within the earth and that have 

medicinal properties. This means that the well-

ness/swimming pool sector is very well devel-

oped there. Last year, Fluidra increased its pres-

ence in this country, transferring its facilities to 

Szigetszentmiklos, near Budapest.
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Fluidra had six trade stands in the International Swimming 
Pool Exhibition in Barcelona

AstralPool presents its Ten-step Guide to the Sustainable Pool

Fluidra had a space of 1,300m² at its disposal 

in the exhibition, where its latest products and 

technological advances were on show. The first 

Ibero-American conference on sports and re-

creational Facilities (cIDYr) was run during the 

event. Its goals were to support the sector, share 

knowledge and establish a debate forum on 

such topics. David Tapias, technical manager of 

Fluidra, gave a talk on sustainable pools at the 

conference.

One of Fluidra’s main goals during the Exhibition 

was to make known the advances made by the 

company to turn public and private swimming 

pools into sustainable installations by presenting 

its Ten-step Guide to the sustainable Pool.

Fluidra’s brand AstralPool presented its Ten-step 

Guide to the sustainable Pool at the Internatio-

nal swimming Pool Exhibition. The Guide is the 

result of the concerted efforts of the company 

to develop products and technological advances 

that enable maximum energy efficiency to be 

achieved and water savings to be made. The 

Guide is made up of ten steps and specific re-

commendations to make pools sustainable in 

environmental, social and economic terms.

Fluidra defines the sustainable pool as one 

whose key features cause less environmental 

impact by using significantly fewer resources 

such as water and energy, and that is viable in 

terms of maintenance and return on initial in-

vestment. The Guide gives specific examples of 

the savings that can be made using features such 

as covers, pre-filters, condensate recovery units, 

heat exchangers and LED lighting.
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Fluidra’s CEO, Eloi Planes, wins the 2009 Entrepreneur of the 
Year  Award

Fluidra awarded first prize in the Best Entrepreneurial 
Initiative of Catalonia 08

Eloi Planes, Fluidra’s cEO, was proclaimed the winner of the 

2009 Entrepreneur of the Year Award, an award programme 

sponsored by Ernst & Young in partnership with IEsE, BNP 

Paribas Fortis, repsol and Negocio, a business newspaper

The award programme, which this year celebrated its fourte-

enth anniversary in spain, recognises the role of spain’s most 

dynamic companies in creating employment and wealth. 

The panel of judges, comprised of leading business figures, 

reviewed 15 entries and decided to award first prize to Eloi 

Planes, in recognition of his entrepreneurial spirit, sense of 

innovation, social commitment and management of the 

multinational group, Fluidra. The award is given in public 

recognition of the business achievements of entrepreneurs 

who, in addition to being shareholders of their companies, 

are the main driving forces behind the success of the busi-

nesses that they run. 

Eloi Planes expressed his gratitude and satisfaction upon 

receiving this award, saying: “Being selected to receive this 

award among such an outstanding group of entrepreneurs 

is a great honour, not only for me, but also for Fluidra’s 3,000-

plus employees, with whom I would like to share this award”. 

Fluidra’s cEO will represent spain at Ernst & Young’s Entrepre-

neur of the World Award that will take place in Monte carlo 

at the beginning of June, where the winners from over 49 

countries will meet.

In July 2009, Fluidra was proclaimed the winner of 

the 2008 Best Entrepreneurial Initiative of catalonia, a 

prize awarded by the Penedés region Business Asso-

ciation (UEP). The purpose of the prize is to recognise 

the merit and entrepreneurial potential of catalan bu-

sinesses. The business organisation was impressed by 

Fluidra’s performance and plans for future projects, as 

well as by the way its entrepreneurial spirit is reflected 

in its daily activities.

The prize-giving ceremony took place at the hea-

dquarters of the caixa Penedés savings bank and 

was attended by the the UEP’s chairman, Mr Albert 

calzada. The prize was received by Fluidra’s chairman, 

Joan Planes, and its cOO, Jaume carol.



cOrPOrATE 
GOVERNANCE
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Fluidra is a public limited company listed on the stock Exchange with the following share capital 

as at 31 December 2009 (2.1, 2.6):

The Board of Directors and its committees are the main bodies responsible for corporate 

governance.

Transparency and honesty in business are 

values that are deeply rooted within the 

culture of the company, whose actions are 

guided by the regulations set out in the Board 

regulations¹, the Internal code of conduct ², 

the shareholders’ regulations³, the code of 

Ethics4 and the Articles of Association5.

Fluidra publishes its corporate Governan-

ce report on an annual basis, in which the 

most detailed information related to good 

governance and the moral practices of the 

organisation can be found. 

SHARE CAPITAL NUMBER OF SHARES NUMBER OF VOTING RIGHTS

112.629.070,00 112.629.070,00 112.629.070,00

Fluidra’s Board of Directors is made up of ten 

members who are appointed by the share-

holders’ Meeting, thereby complying with 

the guidelines set out by the company’s 

Articles of Association, which recommend 

that the Board be made up of a minimum of 

five members but that it does not exceed a 

maximum of 15.  (4.1, 4.2, 4.3)

Board of Directors

Fluidra’s Corporate Governance

NAME POSITION
DATE OF APPO-

INTMENT
NATURE

ExECUTIVE 
OR DELEGATE 
COMMITTEE

AUDIT 
COMMITTEE

APPOINTMENTS 
AND 

REMUNERATION 
COMMITTEE

D. Juan Planes Vila chairman 05/09/2007 Dominical 
Director •

D. Eloi Planes corts
Managing 
Director and 
Member

31/10/2006 Executive 
Director

•
(chairman)

D. Bernat Garrigós 
castro Vice-secretary 05/09/2007 Dominical 

Director •

D. Oscar serra Duffo Member 05/09/2007 Dominical 
Director •

D. Bernardo corbera 
serra Member 03/10/2002 Dominical 

Director •

D. carles Ventura 
santamans¹ Member 07/01/2003 Dominical 

Director • •

D. richard J. cathcart Member 05/09/2007 Independent 
Director

•
(chairman)

D. Kam son Leong Member 05/09/2007 I n d e p e n d e n t 
Director •

D. Juan Ignacio 
Acha-Orbea 
Echevarría

Member 05/09/2007 I n d e p e n d e n t 
Director • •

(chairman)

D. Eduardo López 
Milagro² Member 05/06/2009 Dominical 

Director

1. On behalf of Banc de Sabadell Inversió Desenvolupament S.A.
2. On behalf of Grupo Corporativo Empresarial de la Caja de Ahorros y Monte de Piedad de Navarra, S.A.Unipersonal.
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Executive or Delegate 
Committee

The Executive or Delegate committee is 

formed by the Executive Director, three 

dominical directors, and an independent 

director.

The members of the delegate committee 

reflect the composition of the Board and 

the balance between executive members, 

dominical directors and independent 

directors.  

In 2009, the Board welcomed a new member 

who represents the caja de Ahorros y Monte 

de Piedad de Navarra savings bank, thereby 

increasing the number of members to 10. 

The Board of Directors is responsible for re-

presenting and managing the company and 

for carrying out all the duties described in 

the company’s Articles of Association, with 

the exception of those that are expressly 

reserved for the AGM.  

In accordance with recommendation 8 of 

the Unified code, in a plenary session the 

Board reserved the right to approve the 

following policies and general strategies of 

the company: 

• Investment and finance policy.

• Definition of the structure of the Group.

• corporate Governance policy.

• corporate social responsibility policy.

• strategic or business plan, as well as mana-

gement targets and annual budgets.

• remuneration and performance evaluation 

policy for senior management.

• risk management policy, as well as the 

regular review of internal reporting and 

control systems. 

• Dividend and treasury stock policies and, in 

particular, their limits.

In 2009, the Board of Directors met a total of 

nine times.
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Audit Committee

The Audit committee is made up of two 

dominical directors and an independent 

director. Its main functions and responsibili-

ties are based on the monitoring and control 

of the internal audit systems and economic 

and financial systems, as well as assuring 

compliance with regulations, legal requi-

rements, and the fulfilment of the Internal 

code of conduct and the rules of Good Go-

vernance of the company in general. 

As of last year, the Audit committee is also 

responsible for ensuring the fulfilment and 

dissemination of Fluidra’s code of Ethics, 

as well as for processing and responding 

to queries and/or complaints submitted by 

employees of Fluidra through the Ethical 

channel. This is carried out by the committee 

for the Promotion of the code of Ethics, a 

body made up of the various managers of 

the Audit, Legal and Human resources de-

partments. The body was duly created within 

the implementation framework set out by 

the code of Ethics, which came into being 

in 2009.   

Photo by Paqui Beltran - Fluidra Services. 
© Fluidra.



Appointments and 
Remuneration Committee 

The Appointments and Remuneration 

Committee is made up of two independent 

directors and one dominical director. 

The main purpose and responsibilities of 

the Committee are to inform and propose 

to the Board of Directors the appointment 

of directors and senior managers, as well as 

to establish the appropriate remuneration 

criteria for these categories. 

In 2008, the Committee designed a variable 

pay scheme for the Board, which was put 

into practice in 2009. This system makes it 

possible to link the remuneration of directors 

and the performance of the organisation, as 

set out in the Board’s remuneration policy 

and in its good governance practices. (4.5)

The Committee also established an internal 

self-assessment system for the Board, which 

contributes to the overall value of the work 

carried out by individual board members and 

by the Board as a whole in terms of its Ma-

nagement of the company. This system aims 

to boost the value that the Board and its 

members give to the company and its goals. 

(4.7, 4.10)

Other notable aspects of the work carried 

out by the Committee in 2009 are the review 

and approval of the company’s new equality 

and diversity policies that will be implemen-

ted in 2010, as well as the thorough studies 

carried out on the new international guideli-

nes on the remuneration of Board members 

and listed company directors, with the aim of 

preparing the possible adaptation of Fluidra’s 

current policies to the new local legislations 

that such guidelines may involve. 

In 2008, Fluidra established a system to 

assess possible conflicts of interest of 

Board members who sit on other boards of 

directors, as proposed by the Appointments 

and Remuneration Committee. (4.6)
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Risk management 
 (1.2, 4.9, 4.11)

In 2008, the company carried out an analysis 

for the identification and assessment of the 

business risks facing the Group with regard 

to its activities and the current environment, 

as well as of the controls associated with 

each risk. 

The risk assessment considered strategic, 

financial, operational and unforeseea-

ble risks. Based on this analysis, the main 

business risks were identified and prioriti-

sed by the probability of their occurring and 

the extent of the impact or effects that they 

could have on the company. The controls 

that the company has on such risks were also 

identified and graded by their effectiveness. 

The controls that needed to be strengthened 

were also identified. Using this analysis as a 

basis, Fluidra’s risk map was drawn up.

Based on these preliminary studies, in 2009 a 

schedule was drawn up that would plan the 

development of the project throughout the 

year. This schedule was intended to update 

the risk map for the 2010 financial year, with 

the company paying special attention to 

aspects classified as high risk and those that 

have weaker controls. 

In compliance with the schedule, work was 

carried out throughout 2009 for the improve-

ment of analysis of the information systems 

that allow the company to control and 

manage the risks identified and the measures 

planned to ease the impact they would have 

in the event that they materialised, with the 

aim of ensuring that risk is always maintained 

at an acceptable level, as well as the identi-

fication of contingent liabilities and/or risks 

outside of the balance sheet.

Fluidra sees the detection of possible impro-

vements to these measures and controls as 

essential in order to go on optimising the 

management of current risks.

Footnotes: 
1. http://www.fluidra.com/sites/resources/docs/es/refundido_reglamentoconsejo_Es.pdf
2. http://www.fluidra.com/sites/resources/docs/es/rIc_30Oct2008_Es.pdf
3. http://www.fluidra.com/sites/resources/docs/es/reglamentoJuntaGeneral_05062009.pdf
4. http://www.fluidra.com/sites/resources/docs/es/cODIGO_ETIcO_castellano.pdf
5. http://www.fluidra.com/sites/resources/docs/es/Estatutos_05062009.pdf
6. http://www.fluidra.com/sites/es/shareholdermeeting2009.html
7. http://www.fluidra.com/sites/es/shareholdermeeting2009.html
8. http://www.fluidra.com/sites/resources/docs/es/Hr020108.pdf



csr MANAGEMENT 
 AT FLUIDRA 

(4.8)

Photo by Esther Bueno - Exexpool. 
© Fluidra.
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CUSTOMERS SHAREHOLDERS EMPLOYEES 

We focus all  of our efforts on 
customers in order to offer 
them security,  reliabil ity and 
innovative solutions.

We want to increase the value 
of the company through 
our commitment to good 
governance.

We offer our employees an 
environment that is full  of 
opportunities,  thus allowing 
them to fulfi l  al l  of their 
potential  as human beings and 
professionals.

SUPPLIERS SOCIETY ENVIRONMENT

We want to progress together by 
building steadfast relationships 
based on respect and mutual 
benefit

We are committed to making 
significant contributions to 
the development of our social 
environment.

We are committed to future 
generations by encouraging the 
responsible use of water and by 
applying rigorous sustainability 
criteria.

STAKEHOLDERS

MISSION

Fluidra’s culture can be defined by the mainte-

nance of its values to which all the members 

of the organisation should adjust their ethical 

and responsible behaviour. This is the basis on 

which we are able to realise our stakeholders’ 

expectations. 

In 2005, reflecting its concerns for responsible 

management, Fluidra began an analytical study 

to gauge its level of social responsibility, which 

aspects were working and which needed to be 

carried out in order to improve such manage-

ment. To do so, it had the support and advice 

of external consultants, whose thorough work 

enabled us to start working in close collabora-

tion with the Group’s highest governing bodies 

and senior management. (Hr.c) (Hr.d)

From this study, Fluidra’s mission and values 

were redefined, the most relevant stakeholders 

for the company were identified and the eight 

strategic lines upon which Fluidra would plan its 

goals and commitments for responsible mana-

gement were established. These commitments 

were laid out in the 2007-2010 strategic Plan, 

which is updated annually with the informa-

tion corresponding to its performance. 

(4.15)

To promote the company’s progress through the sustainable use of water in leisure, domestic and industrial applications.

VALUES

We are able to adapt to the 
market with efficiency and 
ease.

ADAPTATION INNOVATION

We boost the culture of 
innovation with enthusiasm 
and creativity in order to 
overcome new challenges.

We address the concerns of 
our stakeholders. ACCESSIBILITY TRANSPARENCY

Honesty,  coherence and 
respect form part of our day-
to-day practices.
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In 2007, Fluidra joined the United Nation’s 

Global compact through the spanish associa-

tion Asepam, thereby declaring its intention 

to provide and ensure the fulfilment of the 

ten principles based on the Universal Decla-

rations and conventions, and the writing of 

its first report for the association in 2008 in 

which the principal actions carried out by 

Fluidra in terms of social responsibility are 

described. (Hr.a)

recent milestones 

In recent years we have been able to attain 

some of the most relevant goals and com-

mitments that we made to our stakeholders. 

(Hr.b, Hr.g) 

The following are some outstanding milesto-

nes in this field:

•Implementation of Fluidra’s Code of 
Ethics  (4.8)

In 2008, Fluidra set out its code of Ethics 

that was approved in the same year by the 

company’s Board of Directors. This corporate 

document is based on ten principles set out 

by the United Nation’s Global compact, and 

is intended to be used as a guide to the most 

relevant principles and ethical behaviour 

expected of all employees in their relations. 

The code of Ethics sets out the Group’s com-

mitment to society and to human rights, to 

employees and governing bodies, sharehol-

ders and the environment.

As a means of disseminating and monito-

ring the code, Fluidra created the committee 

for the Promotion of the code of Ethics, an 

advisory body intended to deal with and 

resolve complaints that was also responsible 

for the distribution and correct interpretation 

of the code. It also created the Ethical channel 

as a means of communication through which 

all the members of the company may direct 

their queries and complaints. 

In 2009, the code of Ethics was put into 

place in all of the Group’s national and inter-

national businesses. Business managers were 

made responsible for offering training and 

providing all employees with the necessary 

information on the principles of the Global 

compact and the application of Fluidra’s 

code of Ethics. (Hr.e, Hr3)

Fluidra established a process for controlling 

the dissemination of and compliance with 

the code of Ethics in all of the Group’s bu-

sinesses. It was put into place this year and 

will continue in years to come. The process 

consists in conducting internal audits (Hr.f ) 

to check that all of the members of the 

company have all necessary information on 

the code at their disposal, as well as verifying 

that they are aware of its goals and use.

In 2009, no formal complaints were filed 

through the Ethical channel; the only 

comments received concerned its imple-

mentation and performance. 

Furthermore, no cases of discrimination or 

child or forced labour were registered, neither 

through the Ethical channel nor through any 

other information body. (Hr4, Hr6)

Fluidra’s policy is to treat all people with 

respect, regardless of their race, colour, sex, 

language, religion, political stance or any 

other condition specified in Article 2 of the 

Universal Declaration of Human rights. The 

code of Ethics is a tool that allows us to 

ensure the fulfilment of these principles and 

to detect any situations that are undesirable 

or at odds with Fluidra’s policies. (Hr.c)
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Photo by Jordi Miragall - SNTE. 
© Fluidra.



• One of the main actions brought about in 

order to encourage socially responsible 

behaviour on behalf of the organisation and 

all of its employees has been the compiling 

and approval of a corporate document that 

identifies the fundamental rules that should 

guide such conduct: the code of Ethics. 

• The code of Ethics is a reflection of the prin-

ciples that should guide the conduct of all 

the members within the Group. It is binding 

on all members and is a guarantee of ethical 

and responsible behaviour. With the aim of 

achieving our first and fundamental goal 

– that is, that the message reaches both 

national and international employees within 

the Group – the Dissemination Plan for the 

code of Ethics was drawn up and put into 

place.

• One of the most important aspects that we 

kept in mind throughout the implementation 

process was the company’s internationa-

lisation. Not all of our employees use the 

same language, nor do they all understand 

spanish or English, which are of course the 

two main languages that internal documen-

tation is usually translated into.

• The clarity of the code of Ethics was an 

indispensable factor in order to ensure 

all employees understood its message. 

Therefore, after the analysis of each of the 

Group’s businesses, we came to the conclu-

sion that the document should be translated 

into at least seven languages, with which we 

would reach more than 90% of the Group’s 

employees. The document was therefore 

translated into English, French, German, 

Italian, Portuguese, russian and chinese.

• Another important aspect necessary for the 

proper implementation of the code was to 

ensure the maximum participation of all of 

the Fluidra Group’s companies. Therefore, it 

was deemed necessary that senior manage-

ment be directly involved in the process. The 

cEO himself requested the collaboration and 

involvement of the managers and heads of 

department in ensuring the proper dissemi-

nation and inclusion of the code of Ethics in 

their businesses, as well as in putting across 

all information relevant to the content and 

performance of the code.

• In order to achieve this, the managers and 

heads of department were given a detailed 

presentation that explained each part of 

the document, of the goals to be achieved 

through the implementation of the project 

as well as the steps that employees should 

follow in various situations described in the 

document. 

• Furthermore, the committee for the 

Promotion of the code of Ethics was created. 

It is an advisory body used to deal with and 

resolve formal complaints, which is respon-

sible for ensuring the correct fulfilment and 

monitoring of the principles set out in the 

document.

Dissemination and implementation of the Code of Ethics

Photo by Sergi Monsegur -Waterchem. 
© Fluidra.
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• Inclusion in sustainability indices 

Another major achievement for Fluidra in 

2009 was the recognition we received for the 

work carried out over recent years in the field 

of sustainability, as well as our commitment 

to continued responsible management, 

resulting in its inclusion in two sustainability 

indices: the FTsE4 Good Ibex and the Kempen 

sNs smaller Europe Index. (2.10)

  

The FTsE4 Good Ibex is for listed spanish 

companies that carry out their work whilst 

maintaining a high level of corporate social 

responsibility. This index was created by the 

spanish stock exchange and markets and 

the FTsE Group, an entity that belongs to 

The Financial Times and to the London stock 

Exchange. Fluidra therefore forms part of a 

group of 30 businesses that are included in 

this reference index for their corporate social 

responsibility. The index also takes in the 

main companies on the Ibex 35. Businesses 

included in the index work with environmen-

tal sustainability goals in mind and promote 

the development of fruitful relationships 

with their stakeholders, the respect and 

promotion of human rights, the guarantee 

of high standards in the management of the 

value chain and the fight against corruption.

The criteria with which businesses must 

comply in order to be included in the 

index are transparent and public; therefore 

the FTsE4Good Ibex is a very useful tool 

for investors, as it allows them to clearly 

identify those companies that comply with 

globally recognised corporate responsibili-

ty standards. The committee is in charge of 

the March and september review of busines-

ses that deserve to be included in this index 

for experts and professionals in corporate 

responsibility across the world. Fluidra 

was included in this index for the first time 

following the september review.

The Kempen sNs smaller Europe srI Index is 

another European index made up of small- 

and medium-sized companies that stand 

out for their commitment to business ethics, 

social development and environmental policy. 

As we have already pointed out, in 2009 

Fluidra also received the ‘srI’ (social respon-

sible Investment) stamp, that the Dutch fund 

management company Kempen capital Ma-

nagement awards to businesses that show 

a high degree of commitment to corporate 

social responsibility. In total, 150 businesses 

in 12 different countries make up the Kempen 

sns smaller Europe srI Index, the first index to 

be set up for sustainability in listed European 

small- and medium-sized companies. 
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How do we organise our CSR? 

Performance of the Strategic Plan 2007-2010

1          Commitment to ethics and good 
governance. Our conduct.

2    Commitment to the protection of 
the environment. Our environment.

3    Commitment to the development 
of the communities where we operate. 
Our society.

4    Commitment to the health, safety 
and development of our employees. 
Our people.

5    Commitment to the quality of 
our products and services. Our cus-
tomers and suppliers.

6   Commitment to the creation of 
value and profitability. Our share-
holders.

7      Commitment to efficiency. Inno-
vation.

8    Commitment with water and its 
responsible use. Water defines us.

Environmental

Social 
Dimension

Economic 
Dimension

For Fluidra, corporate social responsibility is 

everyone’s responsibility. Therefore, Fluidra 

has a csr committee where different classes 

and departments or functional areas of the 

organisation work together. 

On a strategic level, Fluidra has the support 

of the Executive committee, which actively 

participates and assesses the goals to be met 

in every financial year, in agreement with the 

targets established in the strategic Plan.

similarly, we have an operative team that 

designs, plans and suggests new actions to 

be carried out, and coordinates the rest of 

the people in the organisation who participa-

te in projects and activities related to social 

responsibility, such as writing the annual 

sustainability report.

Once again this year, it is time for us to 

analyse the performance of the 2007-2010 

strategic Plan by detailing the actions carried 

out throughout the financial year, as well as 

identifying actions that for various reasons 

were postponed for future years, or Fluidra’s 

goals and commitments for the future in 

terms of one of the three areas of action: 

finance, society and the environment.

Commitments / strategic axes8

Photo by Dominik Witkowski - AP Poland. 
© Fluidra.
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ASSESSMENT OF SET GOALS (4.12)

We will now assess the status of the goals set out in the last year ’s report for 2009 and 2010.

Goal achieved Goal in development Goal postponed for future years

Strategic axes Policy Initiative Action Completion
Date

Commitment to 
good governance 
and ethic practice. 
OUR CONDUCT

Promotion of an 
internal culture 
of contribution 
to sustainable 
development

Draw up a Code of ethics 
and of conduct.

Disseminate the Code of 
Ethics to all of Fluidra's 
employees and set up 
the Ethical Channel by 
providing the information 
necessary about the way it 
works.

Committed to 
protecting the 
environment. 
OUR ENVIRONMENT

Corporate policy of 
environmental pro-
tection. Monitoring 
of environmental 
standards: use of 
natural resources 
and raw materials, 
water, impacts 
on biodiversity, 
emissions, spillages, 
waste, recycling of 
materials, transport. 

Corporate environmental 
policy.

Design and disseminate the 
Group's corporate environ-
mental policy.

Commitment to the 
development of 
the communities in 
which we operate. 
OUR SOCIETY.

Collaboration and 
dialogue with social 
institutions and 
organizations.  

Social integration and work 
placement programme: 
allocation of work posts for 
the disabled, insertion of 
disadvantaged groups or 
groups at the risk of social 
exclusion.

Creation of a corporate 
procedure for social inte-
gration and work placement 
and its dissemination to the 
companies in the Group. 
Agreements with suppliers.

Prevention and era-
dication of bribes, 
corruption and 
conflicts of interest. 
Code of Conduct. 

Mechanisms for the 
control of the application 
of human rights in the 
Group's facilities in develo-
ping countries.

Setup of the Ethical Channel 
and carrying out of internal 
monitoring and control 
audits.

Commitment to the 
health and safety 
and development of 
employees. 
OUR PEOPLE 

Comprehensive 
corporate policy for 
the management of 
people that includes 
the principles of 
social responsibility: 
equality, equal op-
portunities, health 
and safety, commu-
nication, personal 
development, etc.

Make advances in the 
design of HR policies that 
improve equality between 
people. 

Implementation of a 
corporate performance 
assessment tool adapted to 
the reality of the companies 
in the Group.

Advance in the integration 
of the disabled and in non-
discrimination policies.

Design and disseminate 
the corporate policy on 
equal opportunities and 
non-discrimination.

Create equality plans in the 
Group's various companies.

Commitment to 
the quality of 
our products and 
services. 
OUR CUSTOMERS 
AND SUPPLIERS. 

Supply policy in 
agreement with 
criteria of environ-
mental  and social 
responsibility. 

Establish CSR/sustainabi-
lity criteria: purchases and 
homologation of suppliers, 
fair and transparent 
competition.

Create procedures and 
corporate indicators 
for the homologation, 
selection and assessment of 
suppliers.

Quality and 
customer satisfac-
tion policy.

Establish corporate quality 
and customer satisfaction 
standards. 

Create procedures and 
corporate indicators 
for assessing customer 
satisfaction.
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similarly, the goals that were set in previous years, but which we are still developing are described below:

Goal achieved Goal in development Goal postponed for future years

Strategic axes Policy Initiative Action Completion
Date

Commitment to 
good governance 
and ethic practice 
OUR CONDUCT

Inclusion in business 
strategies and 
organization of ob-
jectives relative to 
the three indicators: 
economic, environ-
mental and social. 

Draw up a table for the 
three main indicators. 

Finalise the definition of 
the table of indicators for 
sustainable management.

Establishment of the 
public commitment 
to principles of 
corporate social 
responsibility 

Collaborate actively with 
associations that promote 
corporate social respon-
sibility and national and 
international sustainability, 
participating actively in 
seminars, conferences and 
events.

Drawing up of a plan for 
the active participation of 
Fluidra in the development 
and promotion of CSR. 

Committed to 
protecting the 
environment. 
OUR ENVIRONMENT

Corporate policy of 
environmental pro-
tection. Monitoring 
of environmental 
standards: use of 
natural resources 
and raw materials, 
water, impacts 
on biodiversity, 
emissions, spillages, 
waste, recycling of 
materials, transport. 

Convert waste into by-pro-
ducts, Reuse of waste. 

We are working on plans of 
action geared towards the 
recycling of waste.  

Recycle office material 
(paper, cartridges, toner, 
batteries)

We are working on the stan-
dardization of office waste 
collection. 

Extension to all the 
companies, with corporate 
criteria, of design and 
implementation of systems 
for environmental mana-
gement with respective 
certifications (ISO 14001 / 
EMAS). 

Fluidra production 
companies are adapting to 
environmental standards 
according to their plan of 
specific deployment.

Commitment to the 
development of 
the communities in 
which we operate. 
OUR SOCIETY.

Collaboration and 
dialogue with social 
institutions and 
organizations.  

Collaboration programme 
with Non-Governmental 
Organizations

Drawing up of Fluidra's 
Policy of Solidarity which 
establishes a series of gui-
delines for co-operation 
with Non-Governmental 
Organizations. 

Strategic axes Policy Initiative Action Completion
Date

Commitment to the 
creation of value 
and profitability. 
OUR 
SHAREHOLDERS.

Commitment to 
the development 
of good gover-
nance practices in 
relation to corporate 
organizations. 

Establish liaising mecha-
nisms with investors and 
shareholders. 

Create the Shareholders' 
Office.
Improve the visibility 
and accessibility of the 
investors' and shareholders' 
section on the corporate 
website.

Commitment 
to efficiency. 
INNOVATION. 

Focus our investiga-
tion and innovation 
capacity on energy 
saving, minimiza-
tion of the impact 
to the environment 
and development of 
products that fulfil 
these criteria. 

Include sustainabi-
lity criteria in our 
programmes of innovation 
and development. 

Develop product lines 
designed for the reuse of 
water.

Commitment to 
WATER and its sus-
tainable use. 
WATER DEFINES US.  

Commitment to the 
millennium objecti-
ves. In particular to 
goal 2 of objective 7. 
“Reduce by half, by 
2015, the percentage 
of people who lack 
sustainable access to 
drinking water.”   

Set up action program-
mes to drive sustainable 
development.

Collaborate in a project or 
solidarity action that leads 
to the attainment of this 
goal.
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Strategic axes Policy Initiative Action Completion

Date

Commitment to the 
health and safety 
and development of 
employees. 
OUR PEOPLE 

Comprehensive 
corporate policy for 
the management of 
people that includes 
the principles of 
social responsibility: 
equality, equal op-
portunities, health 
and safety, commu-
nication, personal 
development, etc.

Make advances in the 
design of HR policies that 
improve equality between 
people. 

Design a fair remunera-
tion system internally and 
competitive in the market. 
Good remuneration, pay 
scale, social benefits for 
employees. 

Make advances in the 
drawing up and imple-
mentation of policies and 
systems that promote the 
professional development 
of our people. 

Establish a Corporate 
Training Plan

Move forward in a policy 
of balance between 
personal and professional 
life: flexible work hours, 
allowances, subsidies, 
employee support 
programme 

Design HR policies aimed at 
implementing more flexible 
working conditions.   

Commitment to 
the quality of 
our products and 
services. 
OUR CUSTOMERS 
AND SUPPLIERS. 

Policy of responsi-
ble marketing and 
communication.  

Drawing up of guidelines 
for the responsible use of 
the products: recycling, 
saving water and energy, 
etc. 

Creation of internal regu-
lations and informative 
sessions

Supply policy in 
agreement with 
criteria of environ-
mental  and social 
responsibility. 

Train and raise awareness 
amongst suppliers 
regarding social responsi-
bility. Support programme 
for the implementation 
of CSR by suppliers and 
subcontractors: informa-
tion, training, tutoring, 
incentives. 

Holding informative 
sessions and signing agre-
ements regarding CSR with 
suppliers. 

Policy of support for 
local development 
in the supply chain. 

Mechanisms to control the 
enforcement of human 
rights by our suppliers. 

Include clauses on human 
rights in contractual agree-
ments with our suppliers.

Commitment to 
WATER and its 
responsible use. 
WATER DEFINES US.

Training in the 
responsible use of 
water.

Develop a communications 
policy associated with the 
responsible use of water.

Conduct awareness-raising 
campaigns to promote the 
responsible use of water 
internally.

Reuse water in production 
processes.

Study and redesign manu-
facturing processes for the 
reuse of water in produc-
tion processes.

Fluidra’s work in 2010 will continue to advance 

all objectives that are still being developed 

according to our previous assessment, espe-

cially those that relate to our environmental 

strategy, on which we place particular importan-

ce; those that relate to our people strategy, by 

focusing our efforts on important aspects such 

as our diversity policy, the flexibility of work 

conditions or training and the remuneration 

and performance of our staff; and those relating 

to our customers and suppliers strategy, by en-

deavouring to advance significantly in terms of 

customer satisfaction and the selection and 

approval of our suppliers. 

Future goals  (1.1)



Fluidra
in numbers

Photo by Marta Compte - Maberplast. 
© Fluidra.
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Economic environment

In the first three quarters of 2009, the negative 

trend that marked the Spanish economy 

since the second half of the previous year 

continued to prevail. However, the rate of 

decreased activity began to be more moderate 

as of the first quarter when the downturn 

reached its lowest point. In 2009, the GDP in 

spain recorded a year-on-year fall of 3.1%.

International financial markets continued to 

improve – despite a few local incidents that 

gave rise to alarm. The process of economic 

recovery that began in the third quarter took 

longer than expected, once the United states, 

Japan and the eurozone began to experien-

ce positive growth rates and the emerging 

economies underwent greater expansion 

rates, led by developments in Asia, particularly 

in china.

In the second half of 2009, the GDP in the 

eurozone started to show signs of positive 

growth, thus putting an end to the period of 

severe recession that had begun in the second 

quarter of 2008. In terms of year-on-year per-

formance, the GNP in the eurozone fell by 

4.1%. Employment figures rose once again in 

the third quarter by 0.5%, a similar figure to the 

previous three months, which placed the year-

on-year rate at -2%.

In the mid-term, the latest forecasts by inter-

national organisations paint a picture of slow 

economic recovery, with a weaker growth rate 

over the whole of the year than at the end 

of 2009. This reflects the flagging temporary 

stimuli and weak domestic demand.

Acquistions, Creations and Sales  
(Ec.a, EN30)

In 2009, Fluidra concentrated on the imple-

mentation of its new organisational structure 

so that it could adapt to new market and 

corporate demands.

In line with its growth strategy, Fluidra acquired 

the company Wayfit in order to strengthen the 

business’ branch devoted to building water fa-

cilities in public and residential areas.

The company increased its presence in 

Thailand, china and south Africa with the 

opening of new branch offices. 

Operational Investments 2007 2008 2009

Land and Buildings 2,457 1,084 605

Plant and Machinery 7,454 11,367 3,377

Other fixtures, tools and furniture 7,532 7,596 4,639

Other fixed assets and work in progress 5,692 3,807 2,306

Total (in thousand euros) 23,225 23,854 10,927
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With respect to the environment, Fluidra 

remained committed to optimising the natural 

resources that are used in manufacturing 

processes and to realising the potential of al-

ternative energies. Furthermore, one of its main 

lines of research is the responsible use of water.

In 2009, Fluidra continued to invest in its r&D&I 

Department so that it would be able to fulfil its 

ultimate goal of encouraging the responsible 

use of water by creating products that are more 

sustainable, respect society’s needs and that are 

environmentally friendly.  (Ec8) 

Assets allocated to environmental 

improvements
2007 2008 2009 Year Inv.

Waste treatment 4,150 5,388 5,742 354

Energy savings 13 14 13 -

Reducing emissions 519 571 571 -

Reducing pollution 514 523 528 5

Other 6 6 - (6)

Total in Euros 5,202 6,502 6,854 353

Expenses incurred in improving 

and protecting the environment
2007 2008 2009 Inc. 

Expenditure

External services 218,383 211,465 68,885 (142,580)

Environmental protection 194,134 173,893 307,255 133,362

Ordinary expenditure 31,778 20,034 1,167 (18,867)

Total in Euros 444,296 405,392 377,308 (28,085)

The Group’s management committees – Budget 

committee, Business Monitoring committee, 

Executive committee – and the respective 

Division Management committees are respon-

sible for managing, overseeing and monitoring 

the company’s financial performance.  

Photo by Juan Bielsa - Gre. 
© Fluidra.
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Customers  

Fluidra’s sales turnover in 2009 was 550.4 million 

euros, 15.7% down on the previous year. This 

meant a loss of 6.1 million euros before tax. 

However, Fluidra’s operating income (EBITDA) 

was 50 million euros and it had a cash flow of 70.9 

million euros. 

The performance by geographical areas was 

predominated by the 27.8% drop in sales in the 

spanish market. However, this fall was less in 

markets in southern Europe, where our smaller 

market share enabled us to mitigate the drop in 

sales in these markets (-9.5%). The performance 

of the markets in Asia and Australia should be 

highlighted with a slight growth of 0.4%. In the 

rest of Europe performance was down by -17%, 

which was in part influenced by the devaluation 

of major currencies against the euro.

The EBITDA figure as defined in the Fluidra Annual Conso-

lidated Accounts is calculated in the following manner: 

Sales of goods and finished products + Income from services 

rendered – Variation in stock of finished products and work 

in progress and raw material supplies – Personnel costs – 

Other operating costs + Participation in profits for the year 

of companies accounted for using the equity method. 

Net Sales (million Euros) 2008 2009

SWE 372 304

NEEMEA 93 87

AAP 75 72

INDUSTRY 112 88

TOTAL TRADE 653 550

Increase in actual sales (-16%)

Basic figures   (2.8, Ec1, Ec.b, Ec.c, Ec.d)

Our commercial distribution network has almost 150 sales offices in 31 countries, predominantly concen-

trated in Europe, although the central/Northern Europe area (cNE Europe) is increasingly taking centre 

stage.  

In 2009, we supplied our products to over 35,000 professionals throughout the world. 

Geographical Distribution of Sales 
(million Euros)

2007 2008 2009
Var. 

09/08%

Spain 227 202 146 -27.8%

Southern Europe – Rest of Europe 209 223 202 -9.5%

Northern and Western Europe 97 93 80 -14.4%

Eastern Europe 30 30 23 -25.1%

Asia and Australia 60 68 68 0.4%

Rest of World 35 37 33 -11.6%

*  NOTE: All the figures shown in this section have been calculated based on International Financial reporting standards (IFrs).
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Suppliers 

Fluidra’s suppliers are based in Asia, UsA, Europe 

and spain, usually close to our commercial and 

manufacturing plants, since the proximity factor 

is valued by the Group. Approximately 90% of 

our suppliers operate locally on a national basis. 

(Ec 6)

Moreover, one of the keys to the relationship of 

trust that Fluidra has built with its suppliers is 

that it lives up to the agreements that it reaches. 

Fluidra aims to build lasting relationships with its 

suppliers based on respect and mutual benefit. 

The purchases made by companies within the 

Fluidra Group are usually purchases of raw 

materials and auxiliary materials. Purchases 

of raw materials and other supplies by Fluidra 

reached 287 million euros in 2009 (328 million 

euros in 2008).

Employees

In 2009, the average number of staff employed 

by Fluidra dropped from 3,895 to 3,373. The 

workforce as at 31 December 2009 was 3,220, 

which also showed a decrease compared to the 

3,651 employees as at 31 December 2008.

Fluidra’s personnel expenses decreased from 

132 million euros in 2008 to 117 million euros 

in 2009 (90.8 in wages and salaries, 22.9 in social 

security contributions and 3 in severance and 

other payments), due to the adjustments in 

staff numbers in the Group’s various companies, 

its organisational restructuring and mergers 

between companies in the Group.

Fluidra has a policy of local recruitment in each 

of the countries or regions in which it operates, 

with support from human resources in the 

selection and hiring of the most suitable profes-

sional profiles in each case. The senior managers 

who sit on the Executive committee are all 

recruited locally. (Ec7)

In Fluidra’s spain-based companies, the 

minimum wage is 44% above the statutory 

minimum wage. (Based on the lowest wage 

paid by Fluidra in comparison with the statutory 

minimum wage.) (Ec5)

At present, the Group does not have a common 

retirement or pension scheme. Therefore, there 

are no figures available for Fluidra’s social benefit 

commitments. (Ec3)

Capital Providers

The total shareholder’s equity of the Fluidra 

Group reached 307 million euros in 2009, while 

the net debt was 170 million euros. The free 

cash flow generated by Fluidra in 2009 was 70.9 

million euros with investments of 14.8 million 

euros.

Fluidra’s dividend policy is to maintain a constant 

dividend as a share of the profits generated by 

the companies that make up Fluidra. Despite 

the losses incurred in 2009,  Fluidra’s Board of 

Directors decided to table a proposal at the AGM 

to distribute dividends of 4 million euros, due to 

the considerable improvements in terms of a 

solid balance sheet.
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PUBLIC SECTOR 2008 2009

CORPORATION TAX 9 0.3

OTHER TAXES 4 3

Note: in million euros

SHAREHOLDERS’ EQUITY, NET DEBT AND CASH FLOW 2008 2009

SHAREHOLDERS’ EQUITY 307 301

NET DEBT 226 170

FREE CASH FLOW -7.8 63.1

Note: in million euros

Public Sector

The most significant taxes paid by the companies in the Fluidra Group are shown below:

It is worth mentioning that these tax payments 

are spread out geographically across the different 

regions in which Fluidra operates, although they 

are mostly concentrated in spain.

In 2009, Fluidra received financial aid from a 

number of organisations. 

It received non-refundable funding from cIDEM 

(centre for Business Innovation and Develop-

ment) and the spanish Ministry of Education 

and science in the framework of programmes 

related to the research and development of 

new products. Funding was also received from 

the IcEX (Ministry of Economy) and the cOPcA 

(Government of catalonia) in the shape of non-

refundable aid and financing at a subsidised rate 

of interest to promote the export of products and 

to expand on an international level. The Group 

was awarded a total of 9 million euros in 2009, 

in the shape of loans repayable over an annual 

period. (Ec4). With regard to capital loans from 

the cDTI, in 2009 the group only received a pre-

finance of 390 thousand euros, and two loans for 

an amount of 830,000 thousand euros. As far as 

training is concerned, we have received grants 

from the FOrcEM for a total of 123,218.18 euros.

As far as the indirect economic impact is 

concerned, Fluidra has not considered it suffi-

ciently significant or relevant for this report to 

warrant carrying out an exhaustive analysis of 

the extent and indirect impact of its operations. 

(Ec9).

In 2009, the total financial expenses incurred 

amounted to 16 million euros, which is a 

decrease of 0.2% compared to the previous year. 

This was due to the general drop in interest rates 

and the efforts made to control the net financial 

debt. (2.8).
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PROFIT AND LOSS ACCOUNT (in thousand Euros)

Notes 31/12/09 31/12/08

Operating income

sales of goods and finished products  550,425   652,678  

Income from services 14  14,013   10,775  

Work carried out for fixed assets 14  3,571   6,735  

Other income 15  3,158   2,358  

Total operating income  571,167   672,546  

Operating expenses

changes in the inventory of finished products, products in 
progress

13 ( 286,803 ) ( 327,722 )

staff expenses 16 ( 116,846 ) ( 131,641 )

Amortization expenses and impairment losses ( 33,498 ) ( 32,170 )

Other operating expenses 17 ( 114,446 ) ( 128,622 )

Other expenses 18 ( 15,209 ) ( 3,980 )

restructuring process compensations ( 7,385 ) ( 3,434 )

Impairment losses - restructuring process ( 5,150 ) ( 546 )

Other associated expenses - restructuring process ( 2,674 )  -        

Total operating expenses ( 566,802 ) ( 624,135 )

Operating profit  4,365   48,411  

Financial expenses / income

Financial income  5,123   3,622  

Financial expenses ( 15,687 ) ( 20,265 )

Exchange differences  47  ( 136 )

Net financial profit 19 ( 10,517 ) ( 16,779 )

Profit / (loss) sharing of the year of  the associated companies 
recorded by application of the profit sharing plan  38  ( 209 )

Profit before tax ( 6,114 )  31,423  

Profit Tax  345  ( 8,610 )

Profit after tax ( 5,769 )  22,813  

 1,227   1,773  

( 6,996 )  21,040  

EBITDA 22  49,952   81,994  

Basic earnings per share (in euros) 9 ( 0,06319 )  0,18861  

Diluted earnings per share (in euros) 9 ( 0,06319 )  0,18861  
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supplies
53 %

Wages and salaries
17 %

Taxes
1 %

Other staff costs
1 %

remuneration 
of capital

3 %

social security
4 %

Other operating 
expenses

21 %

Breakdown of expenses
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OUr 
STAKEHOLDERS

(3.5)

Photo by Eli de los Santos - Servaqua-Astramatic. 
© Fluidra.



5 7

Fluidra strives on a day-to-day basis to improve 

its management, and its financial, social and 

environmental performance, thus fulfilling the 

expectations of its stakeholders. (4.16)

Our relationship with our stakeholders enables 

us to understand their needs and concerns, 

and to act accordingly by setting out goals and 

commitments in our corporate social respon-

sibility strategic Plan. 

Fluidra’s stakeholders are shown in the table 

below: 

(4.14, 4.17)

Photo by Belén Escudero - AstralPool España. 
© Fluidra.
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Stakeholders Our Commitment Communication Channels

Shareholders
We want to increase the value of the 
company through our commitment 
to good governance. 

• corporate Website: shareholders and investors section
• shareholders Office
• Annual General Meeting
• National and international investors’ forums

Employees
We offer staff an environment of 
opportunities to develop all their 
personal and professional potential.

• Workers’ representatives
• corporate Intranet
• Group Magazines
• suggestion Boxes
• Bulletin Boards
• Performance Assessments
• sporting and leisure activities
• Ethical channel
• Monitoring and exit interviews

Customers

Our entire organisation is customer-
focused, to provide customers 
with security, trust and innovative 
solutions.

• customer services 
• Post-sale services
• customer satisfaction surveys 
• Participation in technical conferences  
• Personal meetings
• Publicity of customer activities

Suppliers

We seek to progress together 
in constructing long-lasting 
relationships based on respect and 
mutual benefit.

• regular meetings and personal visits 
• supplier satisfaction surveys regarding the service 
• Training seminars/information talks 
• Participation in technical conferences
• supplier selection Policy and regular evaluation 

Environment

We are committed to future 
generations as we encourage the 
responsible use of water and apply 
rigorous sustainability  criteria.

• Participation in awareness-raising days 
• collaboration with environmental organisations 

Society
We are committed to contributing 
to the development of our social 
environment.

• Partnerships and contributions 
• corporate Website
• Telephone and e-mail
• Participation at trade fairs and events 
• Publications
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Throughout 2009, Fluidra carried out a number of 

actions with the aim of ascertaining the concerns 

and expectations of its stakeholders. some of 

these actions are described below.

With regard to shareholders and investors, 

we attended a trade fair for small investors in 

Barcelona, Borsadiner. We likewise attended a 

number of national and international forums with 

institutional investors and financial analysts.

In addition, during the quarterly presentation of 

results, our cEO and cFO made a conference call 

in which national and international investors and 

analysts took part.

 

These actions enabled Fluidra to gain first-hand 

knowledge of the concerns of its shareholders 

and investors in a particularly complex year, as a 

result of which more direct, two-way communica-

tion channels have since been established. (4.17)

A number of specific meetings were held with our 

customers, the most significant of which were as 

follows:

• round table debate. Meeting between Fluidra’s 

Board of Directors and a group of 15 of the 

company’s most representative clients, where 

various aspects related to the current market 

situation and strategic and business actions 

put into place by Fluidra were discussed. 

This meeting was an open dialogue with our 

customers to gain first-hand knowledge of 

their needs and points of view. This allowed us 

to witness firsthand their real expectations and 

obtain the information necessary to be able to 

examine which aspects Fluidra should modify 

as a supplier so that it can offer more efficient 

products and services. 

• Fluidra España Forum. In the framework of the 

International swimming Pool Exhibition, the first 

Forum was held to present the tools and actions 

that Fluidra España wished to put in place for its 

customers. Around 100 typical customers were 

invited to attend the event. some of Fluidra’s 

senior managers attended the Forum at which 

they painted a realistic picture of the swimming 

pool market in relation to the current social and 

economic situation, as well as its future pers-

pectives. Through this direct contact with our 

clients, we were able to devise plans of action 

that aimed to achieve mutual success through 

collaboration.

We have set up the Ethical channel for our 

employees. It is intended as a tool through 

which all members of Fluidra staff can make the 

company aware of any actions they consider 

unethical according to the principles set out in 

the company’s code of Ethics. This document 

has been made available and explained to all 

employees in every company in the Group 

through their managers and senior managers. 

This is a two-way communication channel with 

our employees.

We have started work on a strategic plan for 

purchases with our suppliers. It will be fully im-

plemented throughout 2010 and 2011, and it will 

enable the Group to secure mid- and long-term 

collaboration agreements for its most signifi-

cant products and services. The ultimate aim is 

to establish fruitful relationships that will be of 

mutual benefit to clients and suppliers.

With regard to the environment, we created 

and issued the Ten-step Guide to the sustainable 

Pool in 2009. It came about as a response to our 

strategic commitment to promote the responsible 

use of water and to apply rigorous sustainability 

criteria within the company. It was written thanks 

to the work of our technical departments, which 

are in permanent contact with our customers, in 

an endeavour to strengthen and promote good 

practices by the users of our products, who are 

thus able to contribute and share with us our 

commitment to future generations.

With regard to society, Fluidra has maintained 

and encouraged an active dialogue with a large 

number of local representative bodies from the 

areas in which it operates, particularly with those 

involved with water and the environment, as well 

as those related to sport, social and cultural affairs.



shareholders 
and investors

Our Stakeholders
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The 2009 financial year was undoubtedly 

complex, and companies were forced to adapt 

to the new economic climate across the world. 

It likewise posed the challenge of how to 

maintain a high level of transparency with the 

investment community through the communi-

cation channels available.

In response to this challenge, Fluidra created a 

section devoted exclusively to individual sha-
reholders through its shareholder relations 

Department called “shareholders’ services”. 

The section, which channels a number of 

new services, can be found on the corporate 

website (www.fluidra.com) under the share-

holders and Investors section: 

There are four main sections:

• section one describes the company’s  

activities.    

•  section two gives details about the sharehol-

ders’ Office, which is located at the company’s 

headquarters.

• section three enables shareholders to 

subscribe to the company’s news service, 

through which they can receive the following 

information via e-mail:

- Press releases

- Income statements

- Annual report

- csr report

- Other relevant events

- Investors’ agenda

- Fact sheet

• section four has a fact sheet that describes 

the company and its quarterly performance.

In addition, the company has two other direct 

communication channels available to indivi-

dual shareholders:

• Investors’ helpline (+34 902 026 039/+34 937 

243 900)

• E-mail (accionistas@fluidra.com)
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In 2009, the company held its regular AGM on 5 

June at the chamber of commerce of sabadell. 

The points most worth highlighting about the 

meeting are the approval of a four million euro 

dividend payment charged against 2008 and 

the appointment to the Board of Directors of 

the caja Navarra savings bank.

The company also attended the trade fair for 

small investors, Borsadiner, on 22 October 

at the Palau de congressos in Barcelona. The 

company presented a breakdown of its per-

formance and its new online services for 

shareholders at the event.

Amongst the individuals and institutions 

with which the company has regular contacts, 

we would like to highlight the following:

1. Institutional investors, such as investment 

and pension funds, insurance companies 

and credit institutions. In 2009, the company 

held meetings with over 40 national and 

European bodies, most of which were British 

with a great deal of influence in Europe. 

2. Financial analysts from the main national 

and international banks, as well as from in-

dependent bodies. In 2009, the quarterly 

performance of the company was analysed 

by bodies from the United Kingdom, the 

United states, Portugal and spain. 

3. The Department of shareholder relations is 

also responsible for coordinating relations 

with rating agencies. Fluidra does not have 

a rating as it has not issued fixed-interest 

securities.

Furthermore, the company established 

contacts last year with the most influential 

financial media and information platforms used 

by investors (Bloomberg and reuters). Based 

on the publication of quarterly results, these 

media and platforms are contacted to keep 

them informed of the company’s performance.  

One of the most noteworthy events related 

to corporate social responsibility was the 

inclusion of the company in the sustainability 

indices, the FTsE4Good Ibex and Kempen sNs 

smaller Europe srI Index, which have already 

been mentioned in the section on the ma-

nagement of csr at Fluidra. The indices were 

designed to identify and measure the per-

formance of companies that were working 

towards attaining environmental sustainability, 

building positive relationships with stakehol-

ders and supporting human rights. 



6 3

NAME OR COMPANY NAME OF THE MAJORITY SHAREHOLDERS % OF THE TOTAL 
VOTING RIGHTS

Boyser, s.L 14.122

Edrem, s.L 13.500

Dispur, s.L 12.127

Banc sabadell Inversió i Desenvolupament, s.A 9.670

Aniol, s.L 9.004

Grupo corporativo Empresarial de la caja de Ahorros y
M. Piedad de Navarra 7.433

Bestinver Gestión, s.A.  sGIIc 5.002

Mr Albert costafreda JO 3.087

Aviva Internacional Holdings Limited 3.007

With regard to the shareholding structure, the company’s majority shareholders as at 

31.12.2009 were:
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Fluidra’s 
Human resources

Our Stakeholders
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Fluidra places great store on the human capital 

of the Group’s various companies, as it is made 

up of people who have formed part of our 

business project over the years. Without their 

contributions, dedication and enthusiasm, the 

company would not be what it is today. (LA.a.)

Fluidra strives on a day-to-day basis to draw up 

new management policies and new procedu-

res that help us to attain our common goals. 

Our ultimate goal is to make all the people who 

make up the company feel they can contribu-

te to and form an integral part of our business 

project by creating a positive working environ-

ment in which our employees feel empowered. 

(LA.c)

To do so, Fluidra has a Human resources 

committee, which is made up of all of the 

heads of Hr departments in the group and 

whose mission is to draw up and implement 

the human resources policies applicable to the 

organisation, and to harness internal synergies 

that can help to optimise and simplify the ma-

nagement of teams. 

Our Commitment to People  (LA.a)
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Fluidra places special emphasis on the selection 

process and the integration of newcomers to 

the organisation. Therefore, whenever new 

people join Fluidra, a welcoming process is put 

in place that aims to facilitate their understan-

ding of the functions essential to their jobs, 

and that makes them feel at ease within the 

organisation.

Health and safety at the workplace, and equal 

opportunities for all employees and groups 

within the organisation are two major aspects 

of Fluidra’s policies, which are subject to 

continual improvement.

It should be highlighted that in 2009 the 

company managed to attain one of the main 

goals that it set in 2008, namely, the imple-

mentation and dissemination of the code of 

Ethics to all the members of the Fluidra Group, 

both at home and abroad. Fluidra established 

a procedure for reviewing the implementation 

of the code in its internal audits in order to 

control and monitor its dissemination by the 

management of the companies in the Group. 

(LA.b, sO.f )

A standard corporate policy is yet to be drawn 

up on the practices carried out by companies 

to balance work and professional life. Although 

many actions have been taken to address this 

issue, each company has adopted a different 

approach. Likewise, a common remuneration 

system that encourages intra-group equality 

and ensures the Group is in line with market 

practices at all times is yet to be developed.

Work is being carried out on the design of a 

performance assessment system that encoura-

ges the professional development of all Fluidra 

employees. The system will detect the training 

needs and professional interests of employees, 

and assess the contribution each work post 

makes to the organisation. Plans are also in 
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motion for the improvement of current com-

munication channels so that all individuals feel 

they belong and have a commitment to the 

organisation. Therefore, active communica-

tion channels will be established that enable 

employees to take part in the Group’s different 

projects and activities. 

Fluidra is fully aware of the need to monitor 

current work practices in the Group. It thus 

monitors these practices by obtaining informa-

tion on a regular basis that enables it to devise 

human resources indicators for assessing the 

progress companies are making in this area. 

(LA.f )

Photo by Antonio Santos - Cepex Portugal. 
© Fluidra.
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GLOBAL DATA OF THE FLUIDRA GROUP (2.8)*

(*) Data for staff from all the national and international companies that form part of the Group, whether or not they are included in this report.

2009 STAFF BY BUSINESS DIVISION No. of employees at  
31.12.09

COMMERCIAL 1,894

INDUSTRY 1,118

SERVICES 208

Total 3,220

 2009 STAFF BY COMMERCIAL DIVISION No. of employees at 
31.12.09

NEEMEA (North -Eastern Europe / Middle East / Africa) 297

SWE (South – Western Europe) 986

AAP (Americas / Asia / Pacific) 611

Total 1,894

comercial

Industry

services

2009 staff by Business Division

59%

35%

6%

NEEMEA

sWE

AAP

2009 staff by commercial Division

52%

32%

16%

(LA1)

(*) see organisational chart on page 10
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The attitudes that define the professionals who 

work in the different companies within Fluidra 

are enthusiasm, creativity, and the energy to 

advance our business project.

Honesty, coherence and respect for each and 

every one of the members of Fluidra are the 

values that the Group aims to maintain towards 

its employees. 

Fluidra is firmly committed to creating stable 

jobs and to establishing long-term working 

relationships. This is reflected in the high pro-

portion of permanent contracts offered in 

comparison with temporary ones. A total of 

97% of contracts awarded are permanent and 

just 3% of our employees are on temporary 

contracts.

The human resources departments in the 

various divisions and companies ensure that 

the Group’s current recruiting and selection 

policy is properly implemented, based on 

processes whose criteria prioritise professio-

nalism and transparency, and that are inspired 

by respect for people and by the principles 

of non-discrimination and equal opportuni-

ties. As mentioned above, there is a thorough 

monitoring process in place of newcomers 

whose purpose is to check the effectiveness 

of selection processes and to ensure that new 

employees adapt properly to the systems, 

policies and the culture of the organisation.

The average age of Fluidra employees is 39, 

and 60% of staff is aged between 30 and 45. 

This is a young team, given that three in four 

employees is under 45. The average seniority is 

over eight years, which is a sign of the loyalty 

of people to the project and its stability. The 

average age and seniority of employees in 

the Group’s service companies is significantly 

lower than that of staff in commercial and in-

staff numbers dropped in comparison with the 

employees as at 31 December 2008 (3,651). This 

was mainly due to the changes in the group’s 

organisational structure put in place in the 

first quarter of 2009, as well as to adjustments 

made to staff numbers. 

The aim of this organisational change was to 

step in line with the existing strategies in the 

different markets and to continue to promote 

the internationalisation and diversification of 

products. The streamlining and simplification 

of processes, and the harnessing of opera-

tional synergies in commercial networks and 

industrial plants, which are necessary in order 

to be able to respond to the company’s new 

requirements, have also influenced the above-

mentioned fall in staff numbers.

Total permanent 
contracts

Total temporary 
contracts

Total 
employees

% permanent 
employees

Commercial 521 8 529 98%

Industry 887 30 917 96%

Services 164 10 174 94%

Total 1,572 48 1,620 97%

Fluidra’s people

(LA1)
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Employees %

Under 30 256 16%

Between 30 and 45 982 60%

Between 46 and 55 286 18%

Over 55 96 6%

TOTAL 1,620 100%

Average age Average seniority Turnover rate

COMMERCIAL 38.61 8.73 3.91%

INDUSTRY 41.11 9.20 4.07%

SERVICES 35.80 6.42 1.12%

TOTAL 39.38 8.65 3.67%

* Weighted averages of companies included in the report.
* The turnover is calculated taking into account the number of permanent employees who have resigned or been made 
redundant and whose jobs have not been eliminated.  

Under 30

Between 30 and 45

Between 46 and 55

Over 55

staff by age

16%

18%
6%

60%

Administrative staff

Technicians

skilled workers

senior management

Middle management

staff percentages by professional category

22%49%

14%

13%

2%

dustrial companies, as the latter organisations 

are younger.

staff turnover in 2009 was moderate in the 

commercial and industrial divisions and 

very low in the service companies. It should 

be highlighted that the level of turnover of 

employees is fairly even across the various age 

and gender groups, which is why we believe it 

was not necessary to provide a breakdown of 

these figures. Out of a total of 398 people who 

left the company, 30% were women and 38% 

were over 45. (LA2, LA.g)
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staff percentages by functional areas

Production / Logistics

sales / Marketing

Administration / Finance

Other services (human resources, IT, etc.)

General management

The style of management in the Group’s 

various companies is direct, approachable and 

hands-on. Accessibility and approachability 

are fundamental values for senior managers 

and for all of the managers of companies and 

functional areas in the Group. Together with the 

human resources team, they are all responsible 

for ensuring a healthy working environment in 

which all employees are motivated. They must 

also ensure compliance with legislation on 

employment and with the company’s internal 

policies. (LA.d)

This vital role of ensuring an optimum working 

environment is also taken on by workers’ repre-

sentatives and works committees. They have a 

close working relationship with the manage-

ment of the Group’s companies and their aim is 

to continually improve the working conditions 

of Fluidra’s staff members. (Hr5)

In the Group’s spanish companies, 80% of 

workers have union representation through 

the works committees and workers’ represen-

tatives. They hold regular meetings with the 

company to address matters related to the 

management and progress of labour relations. 

(4.4)

All Fluidra employees carry out their profes-

sional duties within the framework of the 

collective bargaining agreement of each 

company, according to the different activities 

that they undertake (LA4). 

The minimum terms of notice are established 

by the collective bargaining agreements or, in 

the absence thereof, by the Articles of Associa-

tion. (LA5)

The pie chart on the next page shows the main 

collective bargaining agreements in Fluidra’s 

companies, with the proportion of employees 

subject to each one.

Employee relations

11%

69%

13%

1%

6%
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Balancing work and personal life (LA3)

Fluidra strives to improve the working conditions 

of its employees day by day. To do so, it actively 

supports them in balancing their work and personal 

life through the introduction of flexible measures 

that adapt to the need of every individual.

Therefore, the Fluidra Group offers its employees 

flexitime, which is one of the most widely appre-

ciated measures, particularly by people who need 

working hours that adapt to the needs of their 

children or family responsibilities. The special 

measures put in place for maternity and paternity 

leave go beyond the requirements laid down by law.

In many workplaces, there is a catering service for 

employees, in addition to dining rooms or snack 

areas, thus enabling them to manage their free time 

and workdays more effectively.

Over 75% of companies offer their employees life 

insurance, which is supplemented by up to 26% in 

accident insurance for management and other staff 

who are expected to travel on a regular basis.

Fluidra gives its employees financial rewards or gifts 

on special occasions such as marriages, the birth of 

children, retirement and long service, christmas etc.

Employees are also entitled to a number of special 

discounts that Fluidra has secured for them with 

other organisations, such as sports centres, clinics, 

hotels and restaurants.

* This calculation does not include the 104 employees at certikin UK as they are subject to British legislation on labour relations. 

Percentage of employees per collective bargaining agreement in 2009 

Other

collective Bargaining Agreement for the 
chemical Industry

collective Bargaining Agreement for Wholesalers 
and Importers of chemical Products

collective Bargaining Agreement for Offices in 
catalonia

collective Bargaining Agreement for the Iron 
and steel Industry in Barcelona13%

41%9%

14%

23%
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Training and professional development (LA.e)

Each company in the Group carries out a study 

to determine the needs of its employees and 

draw up a Training and Professional Develop-

ment Plan each year based on this information.

One of Fluidra’s aims is to be able to offer its 

employees ongoing corporate training through 

its joint training programmes for all companies 

in the Group. Therefore, Fluidra is working 

on a corporate training system to determine 

the type of training that will best respond to 

the overall needs of the various professional 

groups in the company. The programmes are 

largely being drawn up by internal trainers. 

This project will enable facilitators from the 

various companies in the Group to run training 

sessions in which they can discuss and share 

their specific experiences of the sector and of 

Fluidra’s corporate culture. (LA11)

Fluidra currently has an e-learning platform 

that comprises a number of corporate courses 

specific to the business. A prime example is 

the Basic swimming Pool course, which is 

made up of four online modules and forms 

part of the training process for certain posts in 

the framework of the welcome and induction 

programme.

In 2009, the main training courses run dealt 

with production techniques, r&D and quality. 

Language courses were also popular, which 

reflects the Group’s international nature. On 

average, each employee spent nine hours on 

training.

Nª participants % staff Hours Amount devoted 
to training

Management 7 0.4% 412 5,650

Administration/Finance 43 2.6% 965 9,360

Commercial 100 6.1% 2,901 37,520

Languages 120 7.4% 5,629 51,080

Human Resources 12 0.7% 1,010 5,012

Production/Maintenance 205 12.6% 1,332 7,601

Logistics/Purchases 76 4.6% 1,154 14,651

Technical/R&D/Quality 163 10% 2,867 14,782

Total 726 49% 16,268 145,656 Euros

Average hours of training per 
employee and professional category 

Senior management 16

Middle management 14

Technicians 21

Administrative staff 20

Skilled workers 2

Total 10

(LA10)

(LA10)
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Fluidra has a number of agreements in place 

with universities whereby it provides work 

placements to students who have expressed 

a wish to gain experience of this nature, thus 

contributing to their professional training.

It should be highlighted that in 2009 a system 

applicable to all the Group’s companies was 

designed to assess corporate performance. It 

went through a trial period in the final months 

of the year and in 2010 will be implemented in 

all companies in spain and abroad. The system 

will be adapted during the implementation 

process to the actual circumstances of each 

company and to the professionals that make 

them up.

In addition to the implementation of the new 

assessment system, 20% of Fluidra’s employees 

were assessed by their managers in 2009 

by way of written reports and subsequent 

personal interviews. The ultimate aim is to 

create a channel for exchanging information 

on work performance and the purpose of each 

post. (LA12)

Breakdown of staff trained by professional category

skilled workers

Technicians

37%

19%

11%

31%

2%

Middle management

senior management

Administrative staff(LA10)
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Health and Safety

Fluidra is particularly keen to ensure the health 

and safety of its staff in their daily activities. 

It has therefore put in place all the measures 

necessary to reduce possible existing hazards 

in the performance of their jobs.

The companies in the Fluidra Group carry out 

extremely diverse activities, which include the 

manufacture of chemical products, the manu-

facture of metal, transport, commercial and 

import activities and office work. some of these 

activities pose a greater risk to employees than 

others.

It is therefore essential to devise risk as-

sessment strategies and occupational hazard 

prevention plans that are adapted to each 

activity, company and post in order to ensure 

their maximum effectiveness. 

All Fluidra companies have an external oc-

cupational hazard prevention service, which 

is coordinated by the person responsible for 

health and safety in each company, the Group’s 

occupational hazard prevention officers and its 

health and safety committees. These services 

are responsible for detecting, monitoring and 

controlling inherent risks and the prevention 

plans drawn up for the implementation of co-

rrective measures.

Training staff in occupational hazard preven-

tion is essential for raising awareness about the 

importance of the health and safety measures 

implemented by the company. Therefore, 

Fluidra has made a commitment to continuous 

training in occupational hazard prevention and 

first aid, as well as to conducting emergency 

drills, in compliance with the legislation in 

force. 

External staff who work on the facilities of the 

companies in the Group are given the same 

training and information as in-house staff on 

occupational hazard prevention. Likewise, all 

visitors to our production plants are informed 

of the possible risks involved during their visit 

and are invited to take the preventive measures 

necessary.

Employees Prevention 
officers

Health and Safety 
Committee

Employees 
represented

% employees 
represented

Commercial 529 30 0 374 23%

Industry 917 22 7 598 37%

Services 174 4 2 155 10%

TOTAL 1,620 56 9 1,127 70%

(LA6)

STAFF TRAINED IN OCCUPATIONAL HAzARD PREVENTION

In-house staff External staff Emergency drills First aid

1,205 182 284 89

(LA8)
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Despite the fact that some of the companies in the Fluidra Group carry out high-risk activities, such 

as those that operate in the chemical sector, there were fortunately no deaths in 2009 as a result of 

accidents. (LA7)

It should be highlighted that there are no formal agreements in place with unions that regulate other 

aspects of occupational hazard prevention not provided for by law. (LA9)

Principles of the occupational hazard prevention policy:

• To eradicate or reduce possible risks at the workplace.

• To protect the health and safety of all employees.

• To set up the training programmes, helplines and input channels necessary to implement 

occupational hazard prevention activities.

• To promote the active involvement of staff in occupational hazard prevention.

Rate of 
absenteeism

I. Accident rate I. Frecuency I. Seriousness

Accidents with 
sick leave

Accidents with and 
without sick leave

Accidents with 
sick leave

Accidents with and 
without sick leave

Accidents with and without 
sick leave

Comercial 3.09% 30.07 51.30 17.10 29.19 0.03

Industry 3.68% 65.49 135.21 37.43 77.33 0.08

Services 6.28% 78.69 151.75 44.66 86.15 0.09

TOTAL 3.75% 55.03 108.88 31.39 62.16 0.06

(LA7)

* Weighted averages of companies included in the report.
* I. Accident rate: no. of accidents per 1,000 employees.
* I. Frequency: no. of accidents related to professional contingencies per 1,000,000 hours worked.
* I. seriousness: no. of working days lost due to accidents with or without medical certificate per 1,000 hours worked. 
* Fatalities: there were no accidents with fatalities in any of the Group’s companies.

Photo by Belén Escudero - AstralPool España.
© Fluidra.



7 7

All Human resources management and development policies, whether corporate or company-speci-

fic, are based on the principle of equal opportunities and non-discrimination. Likewise, no distinction 

is drawn between the salaries paid to men and women who perform the same duties according to 

their professional categories and work posts. (LA14)

Thanks to the implementation of the code of Ethics in all of the Group’s companies, both the 

employees, through the Ethical channel, and the company, through the internal audits conducted, 

are now able to detect the possible non-compliance with the governing principles behind the equal 

opportunities and non-discrimination policies established by the company. (LA.f ) 

Equal Opportunities and Diversity (LA.c)

In 2009, Fluidra drew up a Corporate Equality 
and Diversity Policy, which will enable it to 

establish principles and lines of action that 

are relevant to the whole Group on gender 

equality, the integration of the disabled and 

cultural diversity.

The main aim of the Equality and Diversity 

policy is to ensure that all people have the 

same opportunities to join our organisation 

and to enjoy a successful career in it based on 

the principles and values established by the 

Group.

some of the companies in the group have 

already drawn up their Equality Plans and many 

others will follow their example over the next 

few years.

% Women % Women over 
45 

% Foreign 
workers 

% Women in 
management positions 

Comercial 24.06% 25.77% 9.82% 21.28%

Industry 30.84% 20.52% 1.42% 23.39%

Services 38.22% 11.80% 3.93% 25.93%

TOTAL 29.35% 22.54% 6.39% 22.86%

% Women % Women over 45 % Foreign workers

Board of Directors 0% 60% 20%

(LA13)

*Weighted averages of companies included in the report.
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customers and 
suppliers

Our Stakeholders
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Our commitment to
responsible products (Pr.a, Pr.d)

Fluidra’s product manufacturing and marketing 

activities are carried out with its business 

mission in mind: “To boost social progress 

through the sustainable use of water in leisure, 

domestic and industrial applications”. The 

Group’s various business managers are res-

ponsible for this, with the added support of 

technical, production and innovation teams. 

Our commitment to the environment and to 

society in general was reinforced by the launch 

of the sustainable pool in the market. The 

sustainable pool was first unveiled at the Inter-

national swimming Pool Exhibition that took 

place in Barcelona in October 2009. The main

goal of the pool is to allow all users, both public 

and private, to enjoy a sustainable pool that 

allows them to save resources such as water 

and energy whilst simultaneously reducing 

costs.

In 2009, Fluidra launched its new international 

brand Idrania onto the market as part of the 

water treatment area. Idrania offers a complete 

and modern product range for the treatment 

of water. Idrania boasts four different tech-

nologies for water treatment: decalcification, 

domestic osmosis, filtration, and dosage and 

regulation. 
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What is a sustainable swimming pool?
A sustainable swimming pool is defined as one that 

has key features to cause less environmental impact 

by using significantly fewer resources (water and 

energy), and that is viable in terms of maintenance 

and the return on the initial investment. 

Is this a myth? Is it just a marketing gimmick? 

This is not a myth and it is no gimmick: a sustainable 

swimming pool is possible. We have drawn up this 

ten-step guide that describes the measures that have 

been put in place in other countries and puts forward 

other innovative solutions. The modular steps form 

part of a whole and between them savings of up to 

70% can be made in water and energy resources.

At Fluidra, we are committed to raising the awareness 

of the general population and to strengthening our 

ties with the appropriate authorities and public 

bodies so that together we can all strive to build a 

future in which there is respect for the environment 

and for valuable resources such as water.

1. Avoiding or detecting and repairing leaks 
caused by building defects or lack of mainte-
nance. Each small leak that loses 1 drop of water 

per second results in the loss of 8,000 litres/year.

2. Installing a cover reduces water loss due to eva-

poration by 30% in public pools and by up to 65% in 

private pools. As a result, an energy saving of around 

25% is made on losses due to evaporation, con-

vection and heating. In addition, it is a compulsory 

safety feature by law in some countries (e.g. France).

3. Using LED lighting allows energy savings of up 

to 80% to be made thanks to the increased energy 

efficiency of this technology, which has additional 

advantages such as a longer useful lifetime and 

greater performance (colours, sequences, etc.).

4. Treating pool water throughout the year (even 
in winter). Once a pool is full, the water is fit for use all 

year round and should not be emptied. This saves a con-

siderable amount of water and avoids the appearance of 

structural problems and leaks. savings are also made in 

water and chemical products when preparations to put 

the pool in working order are made in the springtime.

5. Using an automatic, autonomous pool floor 
cleaner makes it easier to clean the inside of a pool and 

reduces the amount of maintenance work required. It 

also uses 20% less water in the filter cleaning process. 

6. Optimising the filtration and filter cleaning 
times. By using recycled glass as the filter medium, 

savings of up to 25% are made on the water required 

to clean filters. In public pools, the combination of air 

and water in the cleaning process saves between 30 and 

60% in water. In private pools, the Vrac automatic valve 

system helps to optimise the frequency and duration of 

the filter cleaning process.

7. Recovering heat and condensates in public 
pools gives them added value for a minimum in-
vestment. Water-water heat exchangers can save up to 

80% in replacing heated water. Air-air heat exchangers 

offer a similar performance. condensate recovery units 

recover 100% of water vapour that can be reused for 

saunas, laundry rooms etc.

8. Automating disinfection optimises the per-
formance of the disinfectant used as automated 

systems (e.g. Pool Watch) avoid putting in too much 

or too little of the chemical products in the water as 

it adds the exact amount of disinfectants required. It 

also optimizes the consumption of the pH regulator, 

thus improving the quality of water and air.

The salt electrolysis system for disinfecting pools 

should be highlighted. It is based on two natural 

GUIDE  
“The Ten-Step guide to the sustainable pool”
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elements: salt and water. The AstralPool chlor smart 

system works by diluting a small quantity of salt in 

the water when the saline chlorinator is installed. 

When the salty water passes through the electrodes, 

the salt turns into an active disinfectant (sodium 

hypochlorite) that destroys algae, bacteria and fungi. 

savings are therefore made in the consumption of 

chlorine, its application is far more convenient and 

the production of disinfectant in situ has the added 

advantage that it does not have to be bought, trans-

ported or handled.

The Ultraviolet (UV) disinfection systems disinfect 

the water and make it possible to reduce chlorine 

doses by up to 30%. They also reduce the presence 

of by-products derived from disinfection, which 

enables users to enjoy better quality water and save 

up to 50% in the topping up of water.

9. Minimising the energy costs generated by 
the recirculation pump. Fitting a Victoria Dual 

speed pump allows its working speed to be adapted 

to the real requirements of a pool, which means an 

energy saving of 65%. In addition, it is quieter and 

has greater durability. In states such as california, this 

kind of pump is compulsory. 

 

10. Reducing the filter workload in the removal 

of solids in pool water by installing a Hydrospin 

prefiltration device, which is required by law in 

countries such as Australia. Thanks to this prefilter, 

most impurities do not reach the filter because they 

are retained beforehand. It takes longer for the filter 

to become dirty and does not therefore need to be 

cleaned so often, which enables water savings of 

50% to be made.

Fluidra’s business model incorporates R&D&I, production and marketing through an 
extensive international network. Fluidra’s products are distributed in more than 170 
countries worldwide thanks to this extensive trade network and to its workforce, 
made up of approximately 3,500 people. 

Fluidra has production centres in the main markets and around 150 branch offices in 31 

countries: Australia, Austria, Belgium, Bulgaria, Chile, China, Cyprus, the Czech Republic, Denmark, 

France, Germany, Greece, Hungary, India, Italy, Mexico, Morocco, Nigeria, Poland, Portugal, Russia, 

Singapore, South Africa, Spain, Sweden, Switzerland, Thailand, Turkey, the United Arab Emirates, 

the United Kingdom and the USA. (2.5, 2.7)



8 2

Customers

As a responsible business, we feel obliged to 

satisfy our clientele and bear in mind their 

health and safety at all times. Therefore, it is our 

key priority and concern to ensure that all of the 

products Fluidra sells through its various trade 

names are fit for use and consumption. They 

must likewise abide by the legislation in force in 

every country where the company manufactu-

res and sells its products, which must also bear 

adequate and correct labelling.  

In 2009 the various companies in the Fluidra 

Group set the tone for the years to come 

by setting themselves a number of goals to 

achieve. They based their actions on principles 

and goals of quality through the various mana-

gement systems they have in place: (Pr.b, Pr.c)

- Product labelling in a wide range of languages.

- research and development of sustainable 

products.

- Use of recyclable materials depending on 

technical requirements.

- Improvements to energy efficiency.

- Flexible service through an efficient, high 

quality and personalised distribution system.

- compliance with the regulations and legisla-

tion in force.

- Fulfilment of the rEAcH regulation for all of 

our products.

- Design and production of new products that 

are more sustainable and compatible with 

new market needs.

One of the goals that the Group has decided 

to label as a priority action in order to fulfil its 

corporate goals relating to products is to sub-

contract a service to update its regulations, 

through which each company will be constantly 

informed about any updates to current produc-

tion standards.

All of the policies of the Fluidra Group’s busines-

ses are such that we can ensure our products 

comply with health and safety standards, 

respect the environment, are of high quality and 

provide an excellent service at all times.

Fluidra offers both face-to-face and distance 

training about its products. This is especially for 

the professionals in the company who work in 

the business, technical and production areas, 

so that technical knowledge on labelling and 

security is constantly updated. (Pr.e)

Examples of this are some product training pro-

grammes that were run in 2009, such as the 

specific training plan put in place when the Idrania 

brand was launched; the certikin International 

continuing training plan for internal personnel, 

customers and suppliers; and the distance training 

sessions run by Fluidra’s technical department 

through the WebEx cisco system application. 

This system allows seminars on products to be 

delivered to employees in real time, thus avoiding 

the costs and cO2
 emissions that the movement 

of employees would have entailed.

We also have Product Development commit-

tees coordinated by the development managers 

from the various business lines and made up 

of multidisciplinary work teams that belong 

to our production and distribution busines-

ses, as well as the innovation, technical, quality 

and marketing departments. The committees 

ensure that our products comply with market 

needs and closely watch the products when 

they are being marketed in order to ensure that 

they fulfil all legal and formal demands in the 

various markets.

(Pr.f ) Fluidra España has many processes and 

tools designated for continual interaction with 

our customers:

- APsignature is a range of premium products 

that have given optimum results and whose 

high performance has set new trends. 

The idea behind APsignature arose from 

AstralPool’s commitment to obtain excellent 

results, which have been achieved by con-

centrating on five basic concepts: quality, 

durability, easy maintenance, reliability and 

optimisation.
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- AstralPool Alliance is a programme that 

focuses on giving support to professionals in 

the swimming pool sector so that they have 

the tools they need to grow and increase the 

prestige of their businesses. By receiving the 

support of the market leader in the sector, 

these businesses gain a distinct compe-

titive edge. They have at their disposal a 

permanent information channel that divides 

up customers according to their individual 

characteristics in order to tailor products to 

the various customer profiles and countries.

- ExtraNet is a channel through which requests 

can be made and information on supplies 

and catalogues can be obtained, among 

many other actions for the commercial ma-

nagement of our customers.

- Press release circuit. On a fortnightly basis, 

press releases are sent for publication in 

specialised journals in the pool and wellness 

sectors. They contain the corporate informa-

tion on relevant projects and products that 

is usually published in such publications. 

This is our way of informing the external 

public (suppliers, customers, competitors, 

associations in the sector, etc.) of AstralPool’s 

activities.

- Market News. A newsletter for the commer-

cial network containing useful information. 

A two-way communication channel where 

all users can comment, question and voice 

concerns in a way that allows the whole 

commercial network to share knowledge.

Throughout the year, a common target for 

all of the Group’s manufacturing companies 

was to pre-register the substances in the 

chemical products that were subject to the 

rEAcH (registration, Evaluation, Authorisa-

tion and restriction of chemicals) regulations. 

The aim of rEAcH is to attain a high level of 

protection of human health. As an initial 

step, the technical department of the Group’s 

companies informed customers of how our 

chemical products stand, the current stage at 

which we find ourselves and the timeframe set 

by the authorities. (Pr.g)
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Customer Satisfaction (Pr.f, Pr5)

The various businesses of the Fluidra Group 

use a number of methods in order to find out 

the opinions of its customers in relation to its 

products and services on a half-yearly or yearly 

basis. This is carried out through the Internet 

or in person.

The results of these surveys are analysed in order 

to allow the company to take the necessary 

preventative and corrective measures and 

satisfy the expectations of our shareholders.

By way of example, below is the customer sa-

tisfaction survey conducted by certikin UK in 

2008.

Suppliers

Our suppliers are vetted and selected according 

to the criteria and directives established by the 

Group, and any negotiations with them are 

based on a relationship of trust and transpa-

rency. some of the criteria established for the 

selection process, besides purely technical ones, 

are those related to our commitment to social 

responsibility, through the practice of principles 

such as respect for human rights, respect for the 

environment and our quality certificates, which 

continue to be some of the most important 

factors we bear in mind when we select our 

suppliers. (Hr1, Hr2)

In 2009 a strategic purchases plan was set in 

motion and will be built up throughout 2010 

and 2011. The plan will allow us to reach mid- 

and long-term agreements for the Group’s most 

significant products and services, with the aim 

of cementing fruitful relationships that will be of 

mutual benefit to Fluidra and its suppliers.

Customer Questionnaire 2008
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This plan will be carried out with the aim of 

devising policies for the selection, authorisa-

tion and assessment of suppliers in line with 

Fluidra’s needs, thereby ensuring the fulfilment 

of our Group’s policies and strategies in terms of 

corporate social responsibility.

In line with regulatory compliance

(Pr3, Pr6) In order to be loyal to our principles of 

honesty, our marketing communication systems 

comply with both the legislation in force and 

with the Group’s internal codes of communica-

tion and marketing. 

Fluidra ensures that the correct labelling is 

always used on its products. customers are 

therefore informed at all times of how to use 

products properly, how they should be disposed 

of and any precautions that should be taken to 

use them. When necessary, products are accom-

panied by safety data sheets and instructions 

for use. By having complete, coherent informa-

tion, we avoid the incorrect usage of any of our 

products and therefore avoid any possible harm 

to users. 

Within the framework of the European Union, 

the policy on the prevention and control of 

chemical products, to which some of the 

companies in the Fluidra Group are subject, 

conforms to the Directives and regulations that 

govern dangerous chemical substances and 

products.

These regulations are based on the following 

principles, which form an integral part of 

Fluidra’s approach and management: 

- Unification of the criteria for the classifica-

tion, packaging and labelling of dangerous 

chemical substances and products.

- Protection of the health and safety of the 

general public, consumers and professional 

users.

- Assessment of the hazards of substances and 

products during their life cycle.

-   common standard procedure for the exchange 

of information.

- Limitation or prohibition of substances and 

products on the European market.

-  Protection of the environment.

(Pr1) Fluidra uses various systems and tools for 

the supervision, control and performance of 

its products. Based on its usual management 

systems, it is able to devise a number of methods 

that are adapted to each sector, activity and 

corporate reality of the Group’s businesses. 

Fluidra’s businesses constantly monitor the per-

formance of their products in order to detect 

and assess possible deficiencies, using tra-

ceability controls that allow them to carry out 

preventative and corrective measures. 

For example, certikin International uses external 

testing laboratories in order to ensure that its 

products comply with European safety regula-

tions, as do other companies in the Group. 

Other businesses in the Group, such as Talleres 

del Agua, test all of their products in their own 

laboratories, in order to ensure quality and 

compliance with product specifications and 

safety regulations in every instance. One of the 

businesses, GrE, has a design and development 

control procedure in place that checks all of 

the liners it produces and markets, and offers a 

two-year guarantee to every customer.

All important data are efficiently recorded and 

analysed in order to develop ideas for impro-

vement. In order to ensure that the system is 

managed efficiently, audits are carried out on 

the correct application of the system and the 

achievement of policies and goals set out by the 

business. In order to monitor the quality, safety 

and environmental management systems, 

regular meetings are held with each of the 

Group’s production businesses, and together 

they review the systems and identify the achieve-

ment of goals and indicators, current corrective 

and preventative measures, existing complaints, 
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incorporated legislation, results of the quarterly 

audits, improvement opportunities and points 

pending from previous meetings, among other 

things.

 

Each year a complete review of these systems 

is carried out to analyse the performance of the 

policies, the degree of fulfilment of the goals, 

challenges and indicators, efficiency of the 

controls on operations and guidelines, establis-

hment of the resources necessary for correction, 

assessment of legal requirements, accidental 

non-fulfilments, non-conformities, corrective 

and preventative measures, complaints, results 

of customer satisfaction surveys, internal and 

external audit reports, organisational structure 

and human resources. 

Our products always comply with the technical 

and legal demands of a country before they 

are marketed, as well as the measurement 

systems used in different countries (Us size 

in the UsA, British standard in the United 

Kingdom, JIs in Japan and the metric system in 

European countries) or with local regulations on 

dangerous goods. 

In 2009, no incidents or significant cases of 

non-compliance were detected in terms of the 

non-fulfilment of health and safety regulations, 

product labelling, marketing communications 

or customer confidentiality. Although small 

incidents were detected in some of the Group’s 

businesses, they were immediately investigated 

and the product was removed from the market, 

if this were necessary to resolve the problem. 

(Pr2, Pr4, Pr7, Pr8, Pr9)

Innovation and sustainability

Fluidra is increasingly committed to concentra-

ting its efforts on the design and development 

of sustainable products. This was demonstrated 

at the International swimming Pool Exhibition 

in Barcelona, where the company put its latest 

developments on display for the public at large.

Through the Innovation committee and the 

multidisciplinary r&D&I centre, which between 

them set strategies and approve products, 

Fluidra is able to design, develop and use in-

creasingly more sustainable technologies based 

on the guidelines drawn up they these working 

groups. Of the factors that underpin these 

guidelines the most important are sustaina-

bility, understood to be the sustainable use of 

resources (energy, water, materials, etc.) throug-

hout the lifecycle of products; global impact, 

which means the ability to adapt products to in-

ternational standards; and the reuse or recovery 

of water and the overall subsequent savings 

made in the water cycle.

Fluidra has created the Green Approved seal 

of approval in the framework of its Ten-step 

Guide to the sustainable Pool. This is one more 

step forward in the strategy to create products 

and solutions for the responsible use of water 

in swimming pools and wellness facilities. The 

main aim of this seal of approval is to draw 

attention to all products and services available 

under the AstralPool brand name that provide 

users with sustainable solutions and that save 

natural resources, mainly water, and energy, 

and/or that reduce noise levels. Therefore, since 

it was created in the last quarter of 2009, it has 

been gradually introduced to promotion and 

advertising materials for the brand’s products 

and sustainable solutions (product fact sheets, 

website, advertisements, press releases and 

catalogues). 
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Our most sustainable products (Pr.g)

some of the most outstanding products of 2009 in terms of sustainability are as follows:

Movable pool bottoms

AstralPool’s movable pool bottom makes it 

possible to use a single pool for various ac-

tivities at the same time. It can therefore be 

adapted to activities for which different water 

depths are required, such as competitions, 

synchronised swimming, leisure, rehabilita-

tion exercises and aquafitness. The system is 

based on a movable platform under the water 

that can be used to change the height of a 

pool bottom to create areas of varying depth 

according to needs.

Likewise, the movable bottom can be used 

as a partial or full pool cover, which results 

in energy savings and provides an additional 

safety feature. The movable bottoms are tailor-

made for each project so that they adapt to 

different pool types and sizes. They can also be 

used in combination with AstralPool’s movable 

walls.

Pluvium solar shower

The PLUVIUM solar shower clearly exemplifies 

that sustainability does not compromise design 

and elegance. The PLUVIUM solar shower 

stands out for its combination of a minimalist, 

modern design with the use of the sun’s energy 

to generate hot water ecologically and inex-

pensively. It is made of high quality materials, 

such as Ipe wood and satin finish AIsI 316 

stainless steel, which prolong its useful lifetime 

and makes it more resistant to weathering and 

corrosion. It has an optional flow rate limiter 

that reduces water consumption by 40% in 

showers with a flow rate above 3 bars. 
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Dual speed Victoria pump

60% energy saving, less noise, better filtra-

tion quality and longer lasting

Dual speed pump characterised by a 75% 

reduction in noise levels and a 60% energy 

saving compared with single speed pumps. 

The high speed option is recommended for 

cleaning operations, rinsing, shock treatments 

and intensive use, whilst the low speed option 

is particularly recommended for filtration. The 

VIcTOrIA dual speed pump is available in a 

power range of 1 to 2.5 cV and is completely 

interchangeable with the VIcTOrIA, VIcTOrIA 

PLUs and sPrINT pumps.

LumiPlus 2.0 LED lights

80% energy saving and 100,000 hours 

lifespan with almost zero maintenance

New range of LED lights that are the natural 

evolution of the LumiPlus range. The LumiPlus 

2.0 lights have greater luminosity and are more 

energy-efficient than their predecessors.

Their increased luminous and optical performan-

ce makes it possible to maximise installations to 

the full. The new range of LumiPlus 2.0 lights 

is available in the LumiPlus PAr 56, standard 

niche, NF niche and LumiPlus flat versions with 

monocolour and multicolour (rGB and DMX) 

options, with the additional choice of white or 

stainless steel faceplates. The LumiPlus 2.0 LED 

range is compliant with the energy-efficient re-

quirements set out in the new EU directives on 

ecological designs applicable to products that 

use energy and that will be compulsory in the 

years to come.
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Automatic CERET solar pool covers

65% reduction in water evaporation, 50% 

overall savings in water, safety feature

The automatic ceret solar pool cover is a 

submerged model equipped with a 24-volt ad-

justable photovoltaic panel.

It runs exclusively on solar energy as a source 

of power, which is the most efficient energy 

source. The solar panel is easy to install, does 

not need wiring and can be adjusted to face 

the sun to increase its performance. The motor 

reducer is at water level with a gear transmis-

sion integrated into the roller shaft. The shaft is 

submerged at one end of the pool.  The ceret 

cover is easy to use and has low maintenance 

costs. By just turning the key that drives the 

on switch, pools can be covered or uncovered 

silently.

Hydrospin

AstralPool has launched HYDrOsPIN, a hydro-

cyclone pre-filtration device that can be fitted 

to filtration systems in both new and old pools. 

It is designed to separate sand and other 

particles in suspension in the water, and is 

therefore ideal as a preliminary step to the pool 

filtration process.

HYDrOsPIN is able to treat flows of up to 30m³/h 

with a maximum working pressure of 2.5 bars. 

It is fitted between the pump and the filter 

and separates out solids of up to 40 microns 

thanks to its 24 hydrocyclones. As a result, the 

filtration system does not have to be cleaned 

as often as other systems, thus reducing water 

consumption by up to 50%. Therefore, by using 

HYDrOsPIN filtration and pumping systems are 

protected against the wear and tear caused by 

the solid particles and dirt in water.



commitment to 
the environment

Our Stakeholders

Photo by Jordi Domingo - VRAC. 
© Fluidra.
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All companies in the Fluidra Group, regardless 

of the certifications obtained, are aware of the 

importance of protecting the environment and 

of using resources efficiently. They all make an 

effort to adapt their processes to minimise 

possible environmental impact by focusing 

on the effective management of material and 

energy resources.

All of Fluidra’s companies define their environ-

mental goals separately and autonomously 

based on their needs and strategies. The most 

advanced, which have been certified by EMAs, 

publish their environmental performance goals 

in their environmental statements, which are 

written annually and approved by an inspec-

tion body. These goals and commitments are 

available on each company’s website, which 

can be accessed from the Fluidra homepage 

(http://www.fluidra.com/sites/es/atworld.html).

   

The general goals Fluidra set for 2009 can be 

summarised by the following points: (EN.b)

• Minimisation of packaging and packing

• Minimisation and recycling of office waste

• Improved waste management

• Minimisation of waste generated

• Optimisation of natural resources, the con-

sumption of materials and energy

• Minimisation of wastewater

• reduction in the contamination load of 

wastewater

• reduction in the emission of atmospheric 

contaminants

The companies in the group with environmental 

certifications have a comprehensive manage-

ment policy in place that covers quality, safety 

and the environment, on which business goals 

and targets are based. This policy is reflected in 

the company’s position with regard to sustai-

nable development and the protection of the 

environment. Furthermore, it fulfils all of the 

legal requirements related to the environmen-

tal aspects of processes, products, and current 

and future activities. The lines of action taken 

are based on the following: (EN.c)

• Preventing contamination by eradicating 

and/or minimising significant environmental 

impact through the use of the best techno-

logies available in investment projects.

• Managing natural resources well by avoiding 

their exploitation, optimising their consump-

tion and favouring the use of reusable and/or 

recyclable materials.

• Training, raising the awareness of and moti-

vating employees to carry out actions that 

guarantee minimal environmental impact.

• Encouraging suppliers and contractors 

to provide products and services to our 

Our environmental management  (EN.a)

Phobo by Chiara Meletti - Astral Italia. 
© Fluidra.
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companies that are in line with the principles 

set out in our Quality, safety and Environ-

mental Policy.

As a result of Fluidra’s commitment to the envi-

ronment, most companies in the Group have or 

are in the process of introducing standard en-

vironmental management systems that ensure 

that resources are used properly and environ-

mental impact is kept to a minimum.

some of the companies in the Fluidra Group 

that have already obtained the IsO 14001cer-

tification have gone one step further in their 

commitment to environmental management 

by adhering to the EMAs regulation, an eco-

management and audit scheme endorsed by 

the European Parliament (Ec No 761/2001). At 

present, 38% of Fluidra’s industrial companies 

have the IsO 14001certification and 13% are 

on the EMAs register. It is planned to increase 

these figures to 44 and 19%, respectively, in 

2010. (EN.g)

The management of each of Fluidra’s companies 

is ultimately responsible for managing envi-

ronmental affairs, although this responsibility 

is delegated to the heads of quality, environ-

ment and safety in each company. In parallel, 

multidisciplinary working teams have been 

set up that are responsible for monitoring and 

assessing environmental management and the 

attainment of goals. This meant that in 2009 no 

fines or penalties were imposed on the Group 

for non-compliance with environmental legis-

lation. (EN.d, EN.f, EN28)

Environmental training and awareness-raising 

programmes form part of the company’s training 

and communications strategy. Although there 

is no specific general training programme on 

sustainability, the issue is implicitly dealt with 

in specialisation programmes for employees as 

the environment and society are topics that are 

included in the training courses run. raising the 

awareness of third parties is also dealt with in 

information leaflets and audiovisual materials 

given to clients and visitors, and in the environ-

mental training given to clients, suppliers and 

haulage operators. (EN.e)

Environmental Certifications ISO 14001 EMAS

Companies

Metalast Planned for 2010

Poltank 2004 2004

Sacopa 2008 2007

Cepex SAU (Granollers) 2005

VRAC, SAU 2005

Manufacturas Plàstics Solà 2005

Inquide (Polinyà, Monzón) 2006 Planned for 2010

Manufacturas GRE 2008

Trace Logistics Planned for 2010 Planned for 2010
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Our companies are mostly located on industrial 

estates that do not form part of any natural 

areas requiring special protection. 

However, in some cases these industrial 

estates are next to or near protected areas. 

Therefore, the various risk plans and environ-

mental actions of companies located in such 

areas take this factor into account. To facilita-

te this task, the Fluidra Group has prevention 

protocols and action plans in place that are 

designed to manage possible environmental 

impact in the case of an emergency situation. 

The Fluidra companies that are relatively close 

to protected species are as follows: (EN11)

Inquide Monzón, one of the Group’s industrial 

companies on premises that cover a total of 

92.274 m2. It is close to the river cinca in an area 

that has a Plan for the recovery of the Natural 

Habitat of the Bearded Vulture (Gypaetus 

barbatus), a protected species, although it is 

not on the UIcN red List. (EN15) The company 

is located approximately 1 km from the critical 

area and does not fall within a sPA (special Pro-

tection Area) nor is it affected by any natural 

resources zoning plans. regarding this, the 

General Directorate of Aragon has issued a 

statement to say there are no grounds for 

possible risks.   

The companies Poltank and sacopa, on 

premises of 17,626 m2 and 9,662 m2, respecti-

vely, carry out their industrial operations in the 

Garrotxa region, which is considered to be of 

great interest from an environmental point of 

view, particularly with regard to its geology, 

flora and landscape. The Alta Garrotxa PEIN 

(area of outstanding natural beauty) and the 

Natural Volcanic Park of the Garrotxa are the 

main protected areas to be taken into conside-

ration by these two companies. Their premises 

are located approximately 1 km from the 

protected areas. In the Garrotxa region, there 

are no species on the UIcN red List. (EN15)

Native species have been used to landscape 

these premises to avoid the propagation of 

non-native species. Another of the measures 

taken from the outset was to leave a 25-m strip 

of land around the premises free of vegetation 

to avoid the spread of fire. (EN12, EN14)  

The environmental management related to 

biodiversity in Fluidra’s companies has made it 

possible to maintain a policy of minimum risk 

to the environment. As a result of this policy, 

no actions to restore natural habitats degraded 

as a consequence of the industrial activities of 

companies were necessary in 2009. (EN13)

We look after our environment   (EN11, EN12, EN13, EN14, EN15)

Photo by Laura Pacheco - SNTE. 
© Fluidra.
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(EN8, EN10)

WATER CONSUMPTION IN m3 2007 2008 2009

Public/Private Networks 143,649.0 124,868.3 31,574.0

Underground 8,798.0 4,822.0 6,181.0

Surface 59,050.0 51,280.0 59,618.0

Reuse -10,837.0 -9,193.7 -9,456.2

Total consumption 200,660.0 171,776.6 87,916.8

Water consumption:

Water is Fluidra’s raison d’être. It is the source of 

life and is the organisation’s main concern. All 

the companies that make up Fluidra are aware 

of the need to save and treat water. Beyond 

the requirement to use water efficiently, the 

company monitors its water meters to ensure 

there are no leaks or losses, thus eliminating 

unnecessary or wasteful consumption. The 

use of devices for saving water throughout 

its internal water supplies is a self-imposed 

measure taken by Fluidra. 

The industrial companies in the Fluidra Group 

that use the most water in their production 

processes reuse process water by purifying 

and treating it. In some cases, tanks have been 

installed for the collection of rainwater that is 

then used in industrial processes.

The company Inquide, located in Monzón, 

is the only company in the Group that has a 

special scheme for collecting surface water 

from the Ebro basin that is used for domestic 

and industrial use. The industrial demand in 

the Ebro basin is 470 Hm3, of which 259 corres-

pond to industries not connected to municipal 

networks. In 2009, Inquide collected 0.059 470 

Hm3, which accounts for 0.022% of the total 

amount collected. (EN9)

We respect water

Water consumption in 2009

Public/Private Networks 

surface

29% 

56%

-9%

6%

reuse

Underground

Underground water is calculated from the third quarter of one year to the third quarter of the next.
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Wastewater treatment: (EN21)

With regard to wastewater treatment, the vast 

majority of companies in the Fluidra Group 

discharge their water directly into the public 

network as it is mainly used for domestic con-

sumption, with the exception of the companies 

Inquide and Metalast, which also use water in 

their production processes. Between them, the 

companies in the Group used 30,648.80 m3 of 

water over the year, which is 11% less than in 

2008 (34,348.13 m3, after deducting the water 

used by Inquide Flix).

As there is not a public sewerage system in 

Monzón, Inquide has an activated sludge plant 

that treats water by means of filtration wells. In 

2009, 2,498.50 m3 of water was treated using 

this system. 

 

The remaining wastewater generated in 

Monzón from industrial processes is kept in 

storage tanks and is managed internally as 

waste. In all other industrial companies, liquid 

waste generated from cleaning machines in 

production plants are also managed as waste 

through authorised waste management 

facilities.

In total, 5,376.80 m3 of water was treated as 

waste by the Fluidra Group’s companies.

In 2009, there were no significant spillages in 

any of the companies in the Fluidra Group, nor 

were any impacts on biodiversity identified as 

a result of discharges of treated water. (EN23, 

EN25). 

There was a considerable drop in total 

water consumption that, apart from the 

savings measures adopted by Fluidra, can be 

explained by the shutdown of Inquide Flix, 

which merged its production activities with 

Inquide Monzón.

All of Fluidra’s industrial concerns have set 

themselves goals for reducing overall water 

consumption, which broadens the spectrum of 

factors to be taken into account in new inves-

tments and changes to production plants for 

increasing the consumption of reused water 

versus collected water.
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Use of raw materials:

Fluidra strives to minimise the waste, loss and 

misuse of raw materials from the design stage, 

through to the management of purchases, 

production and sales. Quality and safety are 

essential to ensure respect for the environ-

ment. We therefore endeavour on a daily basis 

to control the composition of raw materials to 

ensure that they comply with the legislation 

in force. Another environmentally sustainable 

line of action can be seen in our efforts and 

progress made in the waste management of 

packaging put on the market, based on the 

reduction of packaging, and the reuse and use 

of recycled materials.

We respect the Earth

(EN1, EN2)

Raw materials (Tonnes) 2007 2008 2009 % reused in
2009

Plastic Products

Polyvinyl Chloride 8,445.2 7,221.3 4,639.1 14.45%

Polypropylene 3,582.0 1,854.4 2,717.6 1.39%

Acrylonitrile Butadiene Styrene 2,303.0 1,817.0 956.0 2.09%

Polyester Resin 1,902.4 1,575.1 901.1 -

High density polyethylene (HDPE) - - 738.7 -

Other plastic products (<1,500 Tonnes) 3,107.7 2,655.2 1,267.2 -

Metallic Products

Stainless Steel 7,831.4 5,536.8 3,447.6 -

Iron 346.0 260.1 388.7 -

Cables 254.0 236.4 132.8 -

Aluminium - 32.7 25.7 -

Copper - 84.3 15.4 -

Titanium - 7.1 6.7 -

Chemical Products

Chlorine 15,127.3 14,399.5 7,147.0 -

Trichloroisocyanuric Acid 7,500.0 5,933.0 3,790.0 -

Cyanuric Acid 7,488.6 13,153.6 5,360.0 -

Thiosulphate 4,497.6 4,636.2 2,140.0 -

Sodium Hydroxide 23,310.2 21,781.8 10,690.1 -

Sodium Bisulphate 1,352.1 1,337.0 1,126.0 -

Sulphuric Acid - - 1,181.1 -

Sodium Dichloroisocyanurate 1,216.0 1,168.0 1,200.0 -

Other chemical products (< 1 Tn) 11,637.4 9,389.4 4,268.0 -

Other

Fibreglass 1,345.4 1,118.3 815.2 -
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All the companies in the Fluidra Group are 

aware of the need to save raw materials in pro-

duction processes. They all have procedures 

in place for bringing about continual impro-

vement and goals for reducing and reusing 

materials and waste. However, the most signi-

ficant contribution to the reduction in the use 

of raw materials has been the marked drop in 

production as a result of the current economic 

climate both at home and abroad.
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Waste treatment:

The waste generated in Fluidra’s facilities and 

plants are selectively separated and treated as 

required by law. The waste is managed so as 

to reduce landfill waste as much as possible, 

prevent contamination and save natural 

resources.

Besides treating waste properly, some 

worksites, such as Poltank, are making every 

endeavour to find ways of creating by-pro-

ducts out of waste from losses in machining 

processes and products that do not meet ma-

nufacturing standards.

The company Inquide, located in Monzón, has

started to treat the brine derived from the pro-

duction process to obtain distilled water and 

salt, the latter of which is sold for use on roads 

during cold weather spells. The company also 

performs a special treatment for the recovery 

of cyanuric acid as a raw material in the manu-

facturing process.

It should be highlighted that none of the 

companies in the Fluidra Group uses interna-

tional freight services for the transport waste 

classified as hazardous in Appendices I, II, III 

and VIII of the Basel convention. All treatment 

and transport of waste is performed in the 

country in which it was generated. (EN24)

Waste treatment (Tn)  (EN22, EN24) Hazardous          Non-hazardous

Type Method of treatment 2008 2009 2008 2009

Managed onsite

reuse of own waste. 
Waste used on the worksite

313.6 184.5 41,328.7 20,321.2

Treatment, disposal and/or
energy reuse of own waste

3.1 0.0 5,041.5 5,376.8

Managed 
externally

reused in energy 
management centres

29.2 39.3 2,124.8 1,419.1

Used as a by-product 5,035.0 5,134.0 200.0 1,198.6

Waste treatment or disposal 171.8 165.5 1,408.5 911.6

Total 5,552.7 5,523.3 50,103.4 29,227.3

* Act 10/98 defines hazardous waste as “substances that appear on the list of hazardous waste, approved by royal Decree 
952/1997, as well as containers and packaging in which they have been stored. Those that have been classed as hazardous 
by EU regulations; those that may be approved by the spanish Government pursuant to EU regulations or that appear in 
international agreements entered into by spain.
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Use of energy:

One of Fluidra’s ultimate goals is to reduce 

the consumption of energy and optimise 

the cost of energy resources. One of our 

plants, located in Monzón, has a stake in a 

co-generation facility called INQUIDEVAP, 

which supplies the plant with all of the heat 

and electricity it needs. No other Fluidra 

company generates its own electricity or 

sells it to third parties. Electricity is supplied 

by local grids, but consumption is closely 

monitored to ensure its optimisation. A 

number of external energy consultancy 

services have been contracted in order to 

ensure energy targets are met. They provide 

regular information on improvements or 

changes that can be made to best manage 

energy consumption.

The internal reorganisation of the company 

and the merger of a number of its plants largely 

explain the marked overall reduction in the 

consumption of electricity in 2009. Therefore, 

it has not been possible to determine exactly 

how much has been saved in energy con-

sumption as a result of the energy efficiency 

guidelines drawn up by the Group. (EN5)

(EN3, EN4)

Source Consumption  
2007

Consumption  
2008

Consumption  
2009

Conversion 
Factor GJ 

(GRI)

Consumption  
2009 (GJ)

Conversion 
Factor CO2eq 
(GenCat) (*)

Emissions of 
CO2eq (Tn) 

2009

Natural Gas (Mm3) 66.3 92.5 129.0 39.01 5,033.9 2.1554 278.1

Fuel oil (Tn) 871.7 561.2 390.3 43.33 16,912.7 2.6516 1,224.8

cogeneration (kwh) 
Own consumption

3,897,738.0 4,529,572.0 4,495,138.0 0.0036 16,182.5 0.381 -1,712.6

Basic electricity (kwh) 40,171,336.8 34,744,546.3 27,390,246.0 0.0036 98,604.9 0.381 10,496.4

Total 136,733.9 10,286.8

source of conversion factors for cO
2
 eq: “PrAcTIcAL GUIDELINEs FOr cALcULATING GrEENHOUsE GAsEs (GHG)” by the Government of catalonia, May 2009.

The Tn of fuel oil is calculated based on the conversion factor 0.845 kilos/litres (BrITIsH PETrOLEUM).
The calculation of cO

2
 emissions from fuel oil is based in its conversion to litres (2.6516 kgcO

2
/litre).

(*) The spanish electricity conversion coefficient is based on the last one published by UNEscO in 2008. The coefficient applied to the company certikin UK 
corresponds to the 2007 British energy mix (0.514 kgcO

2
/kwh). National Energy Foundation, UK..

Photo by Marta Compte - Maberplast. 
© Fluidra.
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All of Fluidra’s companies have energy efficien-

cy guidelines and policies, which translated 

into specific actions, such as: (EN6, EN7)

• switching off machinery and lights at night.

• Using automatic timer switches.

• Designing online courses to cut down on 

travel.

• Adjusting holiday periods in the months 

in which there is the highest energy 

consumption.

• Introducing energy efficiency indicators and 

ratios such as the KT (energy consumption/

amount of thermoplastic processed) imple-

mented in VrAc.

Besides the involvement of Inquide in the 

co-generation plant in Monzón, no other 

companies generate their own electricity or 

sell it to third parties. However, some of the 

companies, such as Trace Logistics, are drawing 

up specific plans for the installation of photo-

voltaic solar panels.
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The products:

Fluidra’s organisational structure includes 

an r&D&I department that is responsible for 

setting the Group’s innovation guidelines. As 

early on as the design stage and the industria-

lisation of new products, the department is to 

take environmental aspects into consideration. 

Amongst other features, it aims to concentra-

te its efforts on examining product lifecycles 

(duration, degradation, raw materials used), 

resource consumption (raw materials, energy, 

water, etc.), and the regulations that apply 

to them. For further information about the 

products, see the Innovation and Sustaina-
bility section of this document. (EN26)

In terms of the packaging of the products, 

Fluidra’s businesses draw up regular plans for 

the reduction of waste and endeavour to reuse 

packing and packaging, through the reduction 

of single-use packaging in the market, the 

increase of recyclable as opposed to non-recy-

clable packaging, the use of recycled materials 

at all times if possible and the use of packaging 

whose physical properties or design, manufac-

ture or marketing characteristics increase the 

possibility of their appreciation. Fluidra endea-

vours to use low-turnover raw materials in the 

manufacture of the products. 

(EN27) Year 2007 Year 2008 Year 2009

commercialised product (Tn) 64,238.0 56,413.9 54,641.2

Packing materials (Tn) 7,258.0 3,847.8 7,011.2

% Packing materials over commercialisation (*) 11.00% 6.80% 12.83%

% reusable packing materials (Tn) (**) 4.00% 4.80% 8.37%

(*) (Packing materials/commercialised product)*100
(**) (reusable packing materials/Packing materials)*100
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Control of CO2 emissions:

Fluidra’s businesses that produce the most 

emissions work with environmental mana-

gement systems that carry out strict controls 

over contaminating emissions. The emissions 

produced by the Group’s businesses are not 

significant enough to pose a danger to the 

ozone layer; however Fluidra keeps them in 

mind as a means of prevention and control. 

curing channels, dust aspiration, adjustment 

of raw materials for the purpose of achieving 

lower emission levels and the changes to last 

years’ processes (2008) have all proven to be

effective methods in reducing staff exposure 

to diffuse emissions and emissions that are 

difficult to monitor.

It is worth noting that the Inquide Monzón 

business, as part of its continual improvement 

procedure, implemented a change in the 

method for measuring and checking emission 

leak points in order to boost the efficiency of its 

emissions control. This led to a drop in sulphur 

oxide levels and other previously recorded 

components. 

WE RESPECT AIR

(EN19, EN20) 

Year NOx SOx VOCs Particles Others

2007 0.39 0.27 112.80 (*) 3.57

2008 0.4 0.26 102.59 0.66 2.99

2009 0.3 1.12 70.65 2.60 6.38

Figures in Tn. 
Figures obtained from measurements taken in regular controls. 
NOx: nitrogen oxides; sOx: sulphur oxides; VOcs: volatile organic compounds. 
Particles: (HcFc, HcI); Others: basically chlorine; (*) included in Others.
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The Group’s business installations are not 

affected by the European directive (2003/87/

Ec) on the GHG (Greenhouse Gases) emission 

trading scheme derived from the Kyoto 

Protocol.  However, once again this year, Fluidra 

carried out and included in the report a calcu-

lation of cO2
 emissions generated directly by 

the company. This will make it possible for us to 

form a basis on which the financial consequen-

ces and the risks that climate change poses for 

the company can be calculated in the near 

future. (Ec2).

For Fluidra, the total amount of GHG emissions 

generated in 2009, excluding the energy 

consumption generated by production and 

transport, was 27,736.3 Tn/cO2
, which is a 3% 

decrease compared with 2008. The calcula-

tions were carried out using the conversion 

guidelines provided in the guides published in 

2009 by the Government of catalonia for this 

purpose. (EN16, EN17)

Fluidra is an active member of the Business 

and climate Foundation, which works in order 

to help businesses reduce their GHG emissions. 

With the help of an external team of energy 

consultants, Fluidra will prepare an energy 

efficiency plan whose goals will be to reduce 

consumption in the medium-term. (EN18)

Management of transport:

One of the most critical aspects for Fluidra in 

terms of energy efficiency and cO2
 generation 

is fuel consumption in the transport of goods 

and of people. As a result, the optimisation 

of haulage routes and loads is a key priority. 

In contrast to the case of the consumption of 

electricity, whose reduction can be explained 

by merger of production centres, we have seen 

a far greater increase in the transport of goods 

and people, which has added to the mileage 

covered last year and, therefore, to its cO2 

emissions. .

(EN29) 
Cars (km) Transport of 

goods (km) Total Km Total CO2 
Emissions (Tn)

2008 5,072,601.4 18,081,255.0 23,153,856.4 13,407.0

2009 5,285,668.4 23,887,565.0 29,173,233.4 17,449.6
The km in goods is an estimation based on the number of shipments multiplied by the average number of km per trip.
The km of cars is based on reports issued by car rental firms..

Consumption  
l/100 km Kg CO2 /litre

Vans and trucks 26.00 2.6516

Diesel cars 7.00 2.6516

source of conversion factors for cO
2
eq: “PrAcTIcAL GUIDELINEs FOr cALcULATING GrEENHOUsE GAsEs (GHG)” by 

the Government of catalonia, May 2009; Energy consumption for transport in spain and emissions trends (Technical 
University of Madrid), July 2008
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All of Fluidra’s businesses are aware of the need 

for more sustainable transport policies that 

respect the environment and, therefore, of the 

need for streamlining haulage routes. 

Fluidra therefore organised awareness-raising 

actions for its usual carriers that were most 

involved in logistics operations, in order to 

ensure they are aware of the importance of 

optimising the ways they transport goods.  

The setting up of teleconferencing systems in 

some of the Group’s businesses, the purchase 

of Euro 5 vans and the streamlining of transport

loads are just some of the measures adopted 

by Fluidra’s businesses to bring about greater 

logistical efficiency, reduce transport costs and 

cut emissions. 

Another of the most noteworthy examples is 

the close collaboration between the businesses 

in the Garrotxa area and the local authorities, 

such as sacopa, to establish and boost public 

transport services so that employees have easy 

access to the nearby industrial estates, thereby 

reducing the number of private vehicles on the 

road.

Cars 
(km)

Transport 
of goods (km)

4.900.000,0
5.000.000,0
5.100.000,0
5.200.000,0
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Our commitment to Society

Fluidra is a responsible business with a firm 

commitment to society. It therefore plays an 

active role in society’s progress and develops 

its business following strategic lines based on 

innovation and sustainability.

As in previous years, in 2009 Fluidra worked 

on various solidarity projects and causes in 

the areas in which it operates and develops its 

activities. 

The Manager of each company is, in ac-

cordance with the Group’s guidelines, the 

highest authority responsible for ensuring 

that employees are aware of the impact that 

their actions have on a day-to-day basis when 

dealing with their colleagues, superiors or su-

bordinates, the external organisations that they 

work with, Public Authorities, the environment 

and the surrounding society and community in 

general. (sO.e)

The companies work transparently and inde-

pendently before the local community and 

public entities, in order to offer the best service 

possible without entering into conflict with 

any of the parties. None of the companies that 

make up the Fluidra Group have any relations-

hip with political parties or lobbying activities.

(sO5, sO6)

Fluidra, through its various companies, is a 

member of a number of associations that are 

linked to varying extents with its business.  

These are listed below: (4.13)

ACECMA Agrupación catalana de Ingenierías y consultorías Medioambientales
AECOC Asociación Española de codificación comercial
AEDYR Asociación Española de Desalación y reutilización
AFNOR Association Française de Normalisation
AFRE Asociación de Fabricantes de riego Españoles

Agragex
Agrupación Española de fabricantes-exportadores de maquinaria agrícola y sus 

componentes
Anaip confederación Española de empresarios de plásticos
APEMETA Associaçao Portuguesa de Empresas de Tecnologías
APP Associação Portuguesa de Profissionais de Piscina
Aqua España Asociación Española de empresas de tratamiento y control de aguas
ASCAMM
AseTUB Asociación española de fabricantes de tubos y accesorios plásticos

ASOFAP
Asociación de fabricantes de equipos, productos químicos y constructores de 

piscinas
ASPA Association of specialized & Professional Accreditor
ATEP Asociación Española de Industriales y Técnicos de Piscinas e Instalaciones deportivas
BSPF British swimming Pool Federation
BSI British standadrs Institute
Cambra de Comerç de Barcelona
CEAM centro de Estudios y Asesoramiento Metalúrgico
CECOT
Centre Metal.lúrgic
CEP centro Español de Plásticos 
Círculo de Economía
Club EMAS Asociación de Organizaciones registradas EMAs en catalunya
CODIPOR Associaçao Portuguesa de Identificaçao e codificação
Ecoembes Eco-Embalajes España
EIA Asociación Española de evaluación de impacto Ambiental
EPDA European Plastics Distributors Association
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Euro Chlor
European Chemical Industry Council
EUSA European Union of swimming Pool Associations

FAPS
Federación de Asociaciones de Fabricantes de Equipos y constructores de Piscinas, 

saunas y spas
FCN Federación catalana de Natación
FEDEQUIM Federación empresarial catalana del sector químico
FEQPA Federación de empresas químicas y plásticas de Aragón
Fluidex Asociación española de exportadores de equipos para manipulación de fluidos
Foment del Treball
Forum Carlemany
FPP Federations des professionels de la piscine
Fundación Empresa y Clima
IA Irrigation Association
IAPD International Association of Plastics Distributors
ICT Institut català de Tecnologia
ISPE Institute of swiming Pool Engineers
PIMEC Micro, Petita i Mitjana empresa de catalunya
Siep_EPP syndicat Intercommunal dês eaux piennes
SPATA The swimming Pool and Allied Trades Association
Swimming Pool and Spa Association NSW Pty Ltd

Sponsorship and Patronage
(sO.g)

Fluidra is committed to working with society in a 

way that goes beyond its business activities and 

this is reflected in its involvement in a wide range 

of sponsorships and patronages. In this way, the 

group is committed to giving something back to 

the community.

The assignment of resources is divided into four 

main areas: “We are water”, sport, society and 

culture. This assignment focuses on the projects 

that generate the highest value for society, whilst 

enabling Fluidra to be involved in the communi-

ties and countries in which it carries out its busi-

ness activities. 

Fluidra is working on its corporate solidarity and 

co-operation Policy which establishes the com-

mon principles that guarantee the transparency, 

rigour and efficiency of the associations and gui-

delines that help the Group’s companies to deter-

mine which projects to participate in. (4.12)

 

 “Water and the Environment”

Fluidra works alongside Intermón Oxfam on 

a number of water and sanitation projects 

worldwide. In 2008, the Group was involved in 

the project “Access to drinking water, sanitary 

services and hygiene education” in Ethiopia, 

and in 2009 in the “Improving the irrigation 

system and its management in the community 

to secure food for all” project in Ecuador.

Furthermore, we enabled rural communities 

in the Ecuadorian highlands to access water 

irrigation, through the refurbishment of water 

sources, the construction of tanks and channels 

and the installation of an irrigation aspersion 

system. Fluidra thereby contributes to the 

reduction of poverty by supporting strategies 

that help sustainable human development and 

work to improve the living conditions of under-

privileged groups of society. 
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Sports

Fluidra also sponsors small associations and 

local sports clubs, located in the same places 

as our companies, such as the Club Natació 
Sabadell, Club Esportiu Laietà, Mecklen-
burg Aquatic Club Sponsorship, Sociedad 
Deportiva La Resilla, among others.

Society

Multiple Sclerosis Foundation (FEM) 
Fluidra is supporting a public awareness 

campaign called “Mójate-Mulla’t por la Escle-

rosis Múltiple” (swim for Multiple sclerosis), 

which aims to gain the population’s support for 

the 40,000 people that currently suffer Multiple 

sclerosis in spain. This act of public participa-

tion is organised each year in conjunction 

with 800 swimming pools across spain. Fluidra 

has been actively involved with this public 

awareness campaign for several years. 

Fundación Catalana de l’Esplai / www.
esplai.org 
The group works with this foundation, which 

aims to educate children and young people 

in their spare time and promote development 

through association, improving people’s lives 

and promoting social inclusion. centre Esplai, 

the foundation’s new headquarters, has a 

swimming pool built by Fluidra and is a sustai-

nable and accessible building.  
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Business and Climate Foundation: 
Fluidra, a key player in sustainable develop-

ment for our society, works with this foundation 

that offers businesses the tools necessary to 

meet commitments and overcome challenges 

related to climate change. It also draws up the 

guidelines necessary to improve efficiency in 

the reduction of emissions.

International Business School (ESCI)
Fluidra also works with this school, which is 

part of the Pompeu Fabra University, with the 

aim of boosting the training of new profes-

sionals in the fields of international trade and 

management. 

Furthermore, Fluidra has carried out several 

actions with social bodies that are linked to it. 

The following are given by way of example:

The company GrE donated three swimming 

pools to FIrE-FIGHTErs IN AcTION FOr EL 

sALVADOr. The project, carried out in Nicaragua 

and El salvador, was for training women fire-

fighters to put out fires and use waterworks in 

the case of an emergency.

The companies Poltank and Trace Logistics 

made contributions to special schools for the 

mentally handicapped. 

certikin International, located in Witney, 

Oxfordshire, United Kingdom, made donations 

to sErV, an organisation dedicated to the 

emergency transport of plasma to hospitals 

during the night. 

Fluidra also supports social organisations such 

as the casal catalán de shanghai (china) and 

backs local programmes in Australia, such as 

the donation of pool equipment for people 

with physical disabilities.

Culture

Gran Teatre del Liceu
Fluidra has sponsored the Gran Teatre del 

Liceu for several years. Located on Barcelona’s 

rambla, this theatre is one of the symbols of 

the city and serves as a cultural and artistic 

centre.

Palau de la Música Catalana 
Barcelona’s Palau de la Música catalana (Palace 

of catalonian Music) is one of the world’s 

greatest concert halls. Fluidra helps to promote 

musical culture through co-operation with 

the Fundació Orfeó català-Palau de la Música 

catalana, of which it is a supporting Member.

Montserrat Abbey
Fluidra is involved in the renovation of the 

façade and the vestibule of the Montserrat 

Museum, improving its signage and accessibi-

lity and improving the property in preparation 

for Montserrat’s millennium celebrations in 

2025. 

Sant Vicenç d’Estamariu Church
At sant Vicenç d’Estamariu church, a romanic 

building dating from the beginning of the 

6th century, Fluidra has contributed to the 

restoration of the mural paintings found 

inside under the plaster. The paintings were 

discovered in 1992 when the sant Vicenç de 

Estamariu Private Foundation started work to 

clean and renovate the church.  Today they are 

considered to be one of the highest quality 

romanic murals conserved in situ in catalonia..   

Capital de Cultura Catalana
Fluidra works with capital de la cultura 

catalana, an organisation that aims to boost 

the diffusion, use and reputation of catalan 

language and culture.

Fluidra also donates to local associations that 

promote annual community festivals, and to 

sports and cultural associations in the places 

where their business centres are located.  

Regulatory Compliance

Fluidra, as a leading organisation in its sector, 

ensures that all of the companies that make 

up the group comply with the strictest quality 

standards. It also verifies and ensures that the 
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practices of the group are in line with the 

sector’s regulations regarding all matters. In 

this respect, Fluidra ensures proper complian-

ce with regulations in environmental, social, 

tax, trade and all other matters, and has so far 

not received any fines or penalties resulting 

from non-compliance with laws and regula-

tions. (sO8)

Furthermore, as a listed company, Fluidra has 

created a Department of regulatory complian-

ce to ensure proper compliance with all rules 

and regulations to which it is subject as a listed 

company.

During 2009, no behaviours have been 

detected that could represent monopolistic 

practices or a threat to free competition. (sO7)

Fluida’s central departments provide all 

companies and professionals with the support 

necessary in the organisation’s different areas 

of activity to ensure that their activities are in 

line with the corporate values and principles 

and comply with current legislation. 

In this way, Fluidra ensures that it maintains 

the level of commitment and responsibility 

shown so far and guarantees transparency and 

honesty in all of its processes. 



Additional information
Annexes



1 1 3

Fluidra, as recommended by the Global 

reporting Initiative, asked AENOr, an indepen-

dent certifying body, to assess its sustainability 

report, and obtained the following ratings:

External assessment (3.13)
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GRI indicators (3.12)

GRI CONTENT G3

1 sTrATEGY AND ANALYsIs Page

1.1
statement from the most senior decision-maker of the organisation (e.g. 
cEO, chair, or equivalent senior position) about the relevance of sustai-
nability to the organisation and its strategy.

2,47

1.2 Description of key impacts, risks, and opportunities. 2,37

2 OrGANIsATION PrOFILE Page

2.1 Name of the organisation. 9,33

2.2 Primary brands, products, and/or services 16

2.3 Operational structure of the organisation, including main divisions, 
operating companies, subsidiaries, and joint ventures (JVs) 14

2.4 Location of the organisation’s headquarters 123

2.5
Number of countries where the organisation operates, and names of 
countries with either major operations or that are specifically relevant to 
the sustainability issues covered in the report

81

2.6 Nature of ownership and legal form 33

2.7 Markets served (including geographical breakdown, sectors served, and 
types of customers/beneficiaries) 81

2.8

scale of the reporting organisation, including:

9,51,68

• Number of employees

• Net sales (for private sector organisations) or net revenues (for public 
sector organisations)

• Total capitalisation broken down in terms of debt and equity (for 
private sector organisations); 

• Quantity of products or services provided

2.9

significant changes during the reporting period regarding size, structure, 
or ownership including

12• The location of, or changes in operations, including facility openings, 
closings, and expansions; and

• changes in the share capital structure and other capital formation, main-
tenance, and alteration operations (for private sector organisations).

2.10 Awards received in the reporting period. 27,43

3 rEPOrT PrOFILE Page

3.1 reporting period (e.g. fiscal/calendar year) for information provided 5
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3.2 Date of most recent previous report (if any). 5

3.3 reporting cycle (annual, biannual, etc.) 5

3.4 contact point for questions regarding the report or its contents 123

3.5

Process for defining report content, including:
• Determining materiality
• Prioritising topics within the report
• Identifying the stakeholders the organisation expects will use the 

report

5,56

3.6 scope of the report (e.g. countries, divisions, subsidiaries, leased facilities, 
joint ventures, suppliers). 5

3.7 state any specific limitations on the scope or boundary of the report 6

3.8
Basis for reporting on joint ventures, subsidiaries, leased facilities, 
outsourced operations, and other entities that can significantly affect 
comparability from period to period and/or between organisations.

6

3.9
Data measurement techniques and the bases of calculations, including 
assumptions and techniques underlying estimations applied to the com-
pilation of Indicators and other information in the report.

6

3.10

Explanation of the effect of any restatements of information provided in 
earlier reports, and the reasons for such restatement (e.g. mergers/acqui-
sitions, change of base years/periods, nature of business, measurement 
methods).

6

3.11 significant changes from previous reporting periods in the scope, 
boundary, or    measurement methods applied in the report 5

3.12 Table identifying the location of the standard Disclosures in the report 115

3.13

Policy and current practice with regard to seeking external assurance for 
the report. If not included in the assurance report accompanying the sus-
tainability report, explain the scope and basis of any external assurance 
provided. Also explain the relationship between the reporting organisa-
tion and the assurance provider(s).

113

4 GOVErNANcE, cOMMITMENT AND sTAKEHOLDEr PArTIcIPATION Page

4.1
Governance structure of the organisation, including committees under 
the highest governance body responsible for specific tasks, such as 
setting strategy or organisational oversight.

33

4.2
Indicate whether the chair of the highest governance body is also an 
executive officer (and, if so, their function within the organisation’s ma-
nagement and the reasons for this arrangement).

33

4.3
For organisations that have a unitary board structure, state the number 
of members of the highest governance body that are independent and/
or non-executive members.

33

4.4 Mechanisms for shareholders and employees to provide recommenda-
tions or direction to the highest governance body. 71

4.5

Linkage between compensation for members of the highest gover-
nance body, senior managers, and executives (including departure 
arrangements), and the organisation’s performance (including social and 
environmental performance).

36
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4.6 Processes in place for the highest governance body to ensure conflicts of 
interest are avoided. 36

4.7
Process for determining the qualifications and expertise of the members 
of the highest governance body for guiding the organisation’s strategy 
on economic, environmental, and social topics.

36

4.8
Internally developed statements of mission or values, codes of conduct, 
and principles relevant to economic, environmental, and social perfor-
mance and the status of their implementation.

9,38,40

4.9

Procedures of the highest governance body for overseeing the 
organisation’s identification and management of economic, environmen-
tal and social performance, including relevant risks and opportunities, 
and adherence to or compliance with internationally agreed standards, 
codes of conduct, and principles.

37

4.10
Processes for evaluating the highest governance body’s own perfor-
mance, particularly with respect to economic, environmental and social 
performance.

36

4.11 Explanation of whether and how the precautionary approach or principle 
is addressed by the organisation. 37

4.12
Externally developed economic, environmental and social charters, 
principles, or other initiatives to which the organisation subscribes or 
endorses.

45,108

4.13

• Memberships in associations (such as industry associations) and/or 
national/international organisations in which the company:

107

• Has positions in governance bodies

• Participates in projects or committees

• Provides substantive funding beyond routine membership dues

• Views membership as strategic

4.14 List of stakeholder groups engaged by the organisation. 57

4.15 Basis for identification and selection of stakeholders with whom to engage. 39

4.16 Approaches to stakeholder engagement, including frequency of engage-
ment by type and by stakeholder group. 57

4.17
Key topics and concerns that have been raised through stakeholder enga-
gement, and how the organisation has responded to those key topics and 
concerns, including through its reporting.

57

 EcONOMIc PErFOrMANcE INDIcATOrs Page

EC.a Management approach 49

EC.b Goals and performance 51

EC.c Policy 51

EC.d Additional information 51

EC1

Direct economic value generated and distributed, including income, 
operating costs, employees’ pay, donations and other investments in the 
community, non-distributed profits and payment to capital providers and 
governors

51
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EC2 Financial consequences and other risks and opportunities for the organi-
sation due to climate change 104

EC3 coverage of the organisation’s obligations in terms of social benefit 
programmes 52

EC4 significant financial aid received from governments. 53

EC5 range of relations between initial standard wage and local minimum 
wage in areas with significant operations. 52

EC6 Policy, practice and proportion of costs corresponding to local suppliers 
in areas with significant operations. 52

EC7 Procedures for local recruitment and proportion of senior management 
from the local community in areas with significant operations. 52

EC8
Development and impact of investment in infrastructures and services 
offered mainly for the benefit of the public through commercial com-
mitments, pro bono or in kind.

50

EC9 Understanding and description of significant indirect economic impact 
including the extent of said impact. 53

 ENVIrONMENTAL PErFOrMANcE INDIcATOrs Page

EN.a Management approach 91

EN.b Goals and performance 91

EN.c Policy 91

EN.d Organisational responsibility 92

EN.e Training and awareness 92

EN.f Evaluation and follow-up 92

EN.g Additional contextual information 92

EN1 Material used by weight or volume. 96

EN2 Percentage of material used which has been recycled. 96

EN3 Direct consumption of energy broken down by primary sources. 100

EN4 Indirect consumption of energy broken down by primary sources. 100

EN5 Energy savings due to storage and efficiency improvements. 100

EN6
Initiatives for providing energy-efficient products and services or based 
on renewable energy and reductions in consumption of energy as a result 
of these initiatives

101

EN7 Initiatives to reduce indirect consumption of energy and reductions 
achieved with said energy. 101

EN8 Total water collection by sources. 94

EN9 Water sources significantly affected by water collection. 94

EN10 Percentage and total volume of recycled and reused water 94
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EN11

Description of land adjacent to or located in protected natural areas 
or areas of unprotected high biodiversity. Indicate location and size of 
lands owned, leased or managed with a high biodiversity value in zones 
separated from protected areas.

93

EN12

Description of most significant impacts on biodiversity in protected 
natural areas or areas of high unprotected biodiversity derived from the 
activities, products and services in protected natural areas or areas away 
from protected areas.

93

EN13 Protected or restored habitats 93

EN14 • strategies and actions taken and planned for the management of 
impacts on biodiversity. 93

EN15
Number of species broken down by risk of extinction, included on the 
IUcN red list and national lists whose habitat are found in areas affected 
by operations according to the degree of threat to the species.

93

EN16 Total direct and indirect emissions of greenhouse effect gases by 
weight. 104

EN17 Other indirect greenhouse effect gases by weight. 104

EN18 Initiatives for the reduction of greenhouse effect gas emissions and re-
ductions achieved. 104

EN19 Emissions of substances harmful to the ozone layer by weight. 103

EN20 NO2
, sOs, and other significant emissions into the atmosphere by type 

and weight. 103

EN21 Total spillage of waste water according to its nature and destination. 95

EN22 Total weight of waste products management according to type and 
treatment method. 98

EN23 Total number and volume of significant accidental spillages. 95

EN24
Weight of waste products transported, imported, exported or treated 
which are considered dangerous according to the Basel convention, 
Annexes I, II, III, VIII and percentage of waste transported internationally.

98

EN25
Identification, size and state of protection and biodiversity value of water 
resources and related habitats significantly affected by water spillage or 
run-off from the reporting organisation.

95

EN26 Initiative to reduce the environmental impact of products and services 
and degree of reduction of this impact. 102

EN27 Percentage of products sold and packaging materials recovered at the 
end of their useful life by product category. 102

EN28 cost of significant fines and number of non-monetary sanctions for failure 
to comply with environmental regulations. 92

EN29
significant environmental impact of the transport of products and other 
goods and materials used for the activities of the organisation, such as 
transport of personnel.

104

EN30 Breakdown by type of total environmental costs and investments. 49

3 sOcIAL PErFOrMANcE INDIcATOrs Page

 WOrK rELATED PrAcTIcE •  



1 2 0

LA.a Management approach 65

LA.b Goals and performance 66

LA.c Policy 65,77

LA.d Organisational responsibility 71

LA.e Training and awareness 73

LA.f Evaluation and follow-up 67,77

LA.g Additional contextual information 70

LA1 Breakdown of the workforce by type of employment, by contract and by 
region. 68,69

LA2 Total number of employees and average turnover of employees broken 
down into groups of age, sex and region. 70

LA3 social benefits for full-time employees not offered to temporary or 
part-time employees broken down by principal activity. 72

LA4 Percentage of employees covered by collective bargaining. 71

LA5 Minimum period(s) of notice relative to organisational changes including 
whether these notices are specified in collective bargaining agreements. 71

LA6
Total percentage of workers represented on management-employee 
health and safety committees, set up to help to control and advise on 
health and safety at work programmes.

75

LA7 Absenteeism rates, professional illness, days lost and number of work 
related fatalities by region. 76

LA8
Education, training, advice, risk prevention and control programmes 
applied to workers, their families or members of the community in relation 
to serious illness.

75

LA9 Health and safety matters covered by formal agreements with trade unions. 76

LA10 Average hours of training per year per employee broken down by 
employee category. 73

LA11
Programmes for continuous training and skills management which 
promote the employability of employees and support them in the ma-
nagement of the end of their professional careers.

73

LA12 Percentage of employees receiving regular professional performance 
and development valuations. 74

LA13 composition of corporate and staff governing bodies broken down by 
sex, age group, minority groups and various other indicators. 77

LA14 Basic wages between men and women according to professional category. 77

 HUMAN rIGHTs  

HR.a Management approach 40

HR.b Goals and performance 40

HR.c Policy 39,40
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HR.d responsibility of the organisation 39

HR.e Training and awareness 40

HR.f Evaluation and follow-up 40

HR.g Additional contextual information 40

HR1
Percentage and total number of significant investment agreements which 
include human rights clauses or have been subject to analysis for human 
rights.

84

HR2 Percentage of main distributors and contractors who have been subjected 
to human rights analysis and measures adopted as a consequence. 84

HR3
Total employee training hours on policies and procedures related to human 
right aspects related to their activities, including percentages of employees 
trained.

40

HR4 Total number of discrimination incidents and measures taken. 40

HR5
Activities of the company in which the right to freedom of association and 
collective bargaining may be at risk and measures taken to support those 
rights.

71

HR6 Activities identified which carry a potential risk of child exploitation and 
measures adopted for their elimination. 40

HR7 Operations identified as having a significant risk of causing episodes of 
forced or compulsory labour and measures taken for their elimination. Note 3

HR8 Percentage of security personnel trained in human rights policies and pro-
cedures relevant to their activity. Note 1

HR9 Total number of incidents related to breaches of native rights and measures 
taken. Note 2

 sOcIETY  

SO.a Management approach 106

SO.b Goals and performance 106

SO.c Policy 106

SO.d Organisational responsibility 106

SO.e Training and awareness 107

SO.f Evaluation and follow-up 66

SO.g Additional contextual information 108

SO1
Nature, extent and effectiveness of programmes and practices for the eva-
luation and management of the impact of operations on communities 
including entry, operation and exit of the company

106

SO2 Percentage and total number of business units analysed with respect to 
risk related to corruption. Note 3

SO3 Percentage of employees trained in the organisation’s anti-corruption 
policies and procedures. Note 3

SO4 Measures taken in response to corruption incidents. Note 3
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SO5 Position in public policies and participation in their development and 
lobbying activities. 107

SO6 Total value of financial contributions and contributions in kind to political 
parties or related institutions by country. 107

SO7 Total number of actions for causes related to monopolistic practices and 
against free competition and their results. 111

SO8 Financial value of significant sanctions and fines and total number of non-mone-
tary fines derived from failure to comply with laws and regulations. 111

 PrODUcT rEsPONsIBILITY  

PR.a Management approach 79

PR.b Goals and performance 82

PR.c Policy 82

PR.d Organisational responsibility 79

PR.e Training and awareness 82

PR.f Evaluation and follow-up 82, 84

PR.g Additional contextual information 83, 87

PR1

Phase of the lifecycle of the products and services which are evaluated 
for improvement and their impact on customer health and safety and 
percentage of categories of significant products and services subject to 
such evaluation procedures.

85

PR2

Total number of incidents derived from failure to comply with legal regu-
lations of voluntary codes related to the impact of products and services 
on health and safety during their lifecycle, distributed by type of result for 
such incidents.

86

PR3
Types of information about products and services required by current pro-
cedures and regulations and percentage of products and services subject 
to such informative requirements.

85

PR4
Total number of failures to comply with regulations and voluntary codes 
related to information and labelling of products and services distributed by 
type of result for such incidents.

86

PR5 Practices with respect to customer satisfaction including results of 
customer satisfaction studies. 84

PR6
Programmes for compliance with laws, standards or voluntary codes 
mentioned in marketing communications including publicity, other pro-
motional activity and sponsorship.

85

PR7
Total number of incidents due to failure to comply with regulations 
related to marketing communications including publicity, promotion and 
sponsorship distributed by type of result for such incidents.

86

PR8 Total number of complaints related to respect of privacy and loss of 
customers’ personal data. 86

PR9 The cost of significant fines generated by the failure to comply with regulations 
related to the supply and use of the organisation’s products and services. 86

Notes

1. Not applicable for not having security personnel employed on the staff. 
2. Not applicable for not having detected risk activities related to violations of the rights of indigenous people. 
3. Not applicable for not having detected risk activities related to forced labour, nor those related with corruption.
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Useful addresses

This section includes the main contact address for our stakeholders: (2.4)

Corporate and general 

information

www.fluidra.com

info@fluidra.com

Communications Department

Torre Millenium - Av. Francesc Macià, 60, planta 20

8208, sabadell

Barcelona (spain)

Investor Relations 

Department of Investor Relations

Torre Millenium - Av. Francesc Macià, 60, planta 20

8208, sabadell

Barcelona (spain)

investor_relations@fluidra.com

Telephone: 93 724 39 00 ; Fax: 93 724 29 92

Monday to Friday, 9am to 6pm

Shareholders Department

Torre Millenium - Av. Francesc Macià, 60, planta 20

8208, sabadell

Barcelona (spain)

info@fluidra.com; investor_relations@fluidra.com

+34.902.026.039 

DMonday to Friday, 9am to 6pm

Information on Fluidra’s 

Sustainability Report (3.4)

Att. Mr. Jaume Carol

CEO

Torre Millenium - Av. Francesc Macià, 60, planta 20

8208, sabadell

Barcelona (spain)
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Our stakeholders’ opinion

For Fluidra, the opinion of our stakehol-

ders is of paramount importance when it 

comes to our sustainability report, as our 

main goal is to provide the information that 

they need, thereby fulfilling their needs and 

expectations.

Therefore, we would be very grateful if you 

could take the time to give us your opinion. 

Please answer the questions below, and 

return the questionnaire to us via one of the 

channels listed below:

Postal address
Hr/csr Departments
Torre Millenium - Av. Francesc Macià, 60, planta 20
08208, sabadell, Barcelona (spain)

Fax 93.724.29.92

Email rrhh@fluidra.com

Website
You will find the form on our website, in the social 
responsibility/Public reports section. 
www.fluidra.com



Fluidra’s Sustainability Report 2009 
Stakeholders’ opinion
•  To which stakeholder group do you belong?

shareholders and investors
Employees
customers
suppliers
company
Other:

•  Once you have read the report, how would you rate…?
1 2 3 4 5

structure of the report and its sections
corporate organisation and strategy
corporate governance
Fluidra’s sustainability model
Fluidra in numbers
shareholders: dialogue with our 
shareholders and investors
Fluidra’s human resources
customers and suppliers
Environmentally friendly
Fluidra and its social environment
clarity and coherence of the information
Quality of data offered
reporting framework

•  Which information would you like to see in Fluidra’s next sustainability report?

• Other comments.

Scale 1 a 5

1  Not sufficient, changes 
necessary

2  Barely sufficient, 
improvements necessary

3  Fine, but could be 
improved

4  Good, perfectly satisfactory

5  Very good or excellent



Fluidra Services, SAU
APARTADO CCRI Nº  2010
08208 Sabadell - ESPAÑA

NO FRANQUEAR

NE PAS AFFRANCHIR

RESPUESTA PAGADA / REPONSE PAYEE
ESPAÑA / ESPAGNE

POR AVION
PAR AVION

IBRS / CCRI Nº  2010





Avda. Francesc Macià, 60 - planta 20, 08208 Sabadell (Barcelona) Spain
Tel. + 34 93 724 39 00 - Fax + 34 93 724 29 92

www.fluidra.com
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